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ABSTRACT 
 
 
The terms of ‘art project’ have commonly used as a new key term introduced 
from overseas, nor the emphasis on regional location seems to grasp the gist of art 
projects. However, the emergence of the public art project often does not fit with 
the objective of revitalization. Studies indicated the significant issues impacting 
public art study in urban areas were lack of interest and engagement community. 
Following this, the study attempts to identify public participation in public art 
projects -its contribution to urban areas. This study relies on the case studies to 
describes the phenomena and organized according to the scale of the project and 
type of art. The present study employs a combination of qualitative and quantitative 
methodologies. 
 The increasing number of art projects has significantly influence 
globally and copied the same project to another place on various scales of the 
project. The large-scale projects were implemented in the city scale to attract the 
bigger audience and public participation, such as the phenomena of the rainbow 
village. The exposure from social media has brought challenges in terms of public 
participation in this movement. However, investigations were conducted in 
Rainbow village in Semarang city, Indonesia, as selected case study areas. 
 Further, mid-scale art projects were held by independent groups or 
university-led art projects. The small group has the potential to ensure public 
participation in the art project. Therefore, the investigation conducted in the Art 
Park Project. 
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 Considering the phenomena, the terms of ‘art project’ have 
commonly used in Japan as a strategy of revitalization, and it was successful in 
rural areas in Japan. However, the use of art and creativity as an urban planning 
policy can be guided to ensure the continuity of the project. Yokohama city, as port 
city and bed town for Tokyo city, has established the concept of the creative city 
initiative through various art projects. Therefore, Koganecho, Yokahama city, was 
used as the advance case for the study. 
The lesson learned from the case studies shows that the management 
systems in the project play an essential role in increasing the number of public 
participations in periodic time through various art events. Further, the scale of the 
project cannot ensure the level of public participation, but art projects at the 
community level have more favorable because there is less responsibility. 
 
Keywords:  Public participation, public art project, spatial-physical impacts, socio-
cultural impacts, urban areas 
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1 Introduction 
 
1.1 Research background  
 
The rapid development of the cities is often neglected for function, cost and 
efficiency. The boring surface can effect on mental health and well-being of city 
dweller. Studies revealed surrounding by aesthetics pleasing, can improve 
wellbeing, behavior cognitive function and mood (Menninghaus et al., 2019). The 
good form of city space can contribute to improving the physical and physiological 
of the city dwellers. However, the impact of globalization was given place 
threatened to homogeneity in architecture and urban development (Chan, 2011). 
Thus, lead to reduce public wellness and image of its place.   
 Jan Gehl stated, city spaces can be design with dominating emphasis on 
aesthetics to the neglect of functional aspects. Visual quality in the city spaces 
involves total visual expression aesthetics, design, and architecture. The aesthetics 
element in city spaces has made a valuable quality contribution to city space 
through monuments, sculptures, fountains, buildings details, and decoration. Thus, 
communicates beauty, monumentality, remembrance of important events, 
comments of society, and city life. Some sculptures placed in the right place could 
attract passerby and enlivened the space (Motoyama & Hanyu, 2014). 
 In recent years, art and culture industries often used by cities worldwide as 
an urban redevelopment strategy to improve their image and make attractive urban 
spaces. The concept has framed by UNESCO as a Creative Cities Network (UCCN) 
intending to promote cities and local governments that have identified culture 
diversity and creativity as strategic factors for economic and sustainable 
development. Also, it contributed to Sustainable Development Goals (SDGs), in 
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particular, those on poverty alleviation, gender equality, economic growth, and 
sustainable cities and communities. Thus as a pad to public art in generating 
liveliness, public participation and improvement in the urban environment (Mohd 
Fabian, Osman, & Mohd Nasir, 2012). Anttiroiko (2014) reviewed in the recent 
framework art and creativity in urban planning has used the oriented to emphasize 
the local industries as a main strategy. 
 The terms of creative city, however become vague as it diffuses worldwide. 
The creative city concept came experiences from European cities gradually the 
concept spread and adopted in East Asian cities. The same slogan and similar 
concept may interpret differently, implying various intensions and works under the 
concept of creative city.  
  Yasushi ( 2014) in his study, identified that creative city initiate in 
Yokohama city, Japan has succeeded in integrating art in urban planning and its 
implementation in city and neighborhood levels. Even though the role of citizens 
participation as an agenda of urban planning is still ambiguous. 
1.2 Implementation of public art practice 
 
The presence of art in cities fully as manifested in public space and the relationship 
between art and space are formed in different ways. According to Kwon (2002) 
there are three paradigms can be distinguish such as art in public space, art as public 
space and art in public interest (new genre of public art). Art in public space related 
mural art, sculpture placed outdoor usually aimed to enhance the physical quality 
of urban space. The Second paradigm related with site specific art usually integrated 
between artist and urban environment through collaboration with professional 
aimed for revitalization. The last paradigms identified as social involvement which 
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focusing on social issues rather than built the environment and collaborates with 
marginal social groups. 
 The form of collaboration supported to artistic activities and play an 
essential role as a tool to overcome the uncertainty of the challenges caused by 
social development. Besides, the presence of public art project is significant 
changed the appearance of the city in aesthetic sense (Rembeza and Sgem, 2016). 
Also, public art projects were used as a social development tools, it is possible to 
overcome various social problems, to promote public spaces, to create value the 
physical facilities, as well as the quality of the built environment (Lopes, Farinha, 
& Amado, 2017).  
 The implementation of public art project including five aspects: 1) the 
distribution of public art, 2) funding methods, 3) Public participation, 4) diversity 
of works exhibited, and 5) long term maintenance planning. However, the practice 
of public art project is still lack of contribution to the presence of public itself. 
 Increasingly, public participation in public art project have brought various 
opportunities and potential for the sustainability of the city. Public participation in 
art projects the contribute to social cohesion, and it allows people to get together to 
encouraging teamwork and cooperation (Lopes et al., 2017). Moreover, they can 
open possibilities and spaces for dialogue, and also contribute to creative forms of 
collaborative learning in urban neighborhoods (Kirchberg & Kagan, 2013). Jasmi 
& Mohamad, (2016) argued that public participation in public art projects can lift 
up awareness about positive impacts physical and social problems. However, it still 
remains largely unproven in which characteristics of social and physical impacts 
are generated in urban environment.  
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1.3 Research questions 
 
The following questions are to address the personal assumption to the main 
research question: 
 
1. How does the public art projects used as an effective way to engage the 
community? 
2. What are the significant impacts and contributions of the project to urban 
areas? 
3. How management affects the projects? 
1.4 The aim and research objectives 
 
The study attempts to identify public participation in public art project – its 
contribution to urban areas. The expected result of the study is to be underpinning 
the use of art and culture as an urban planning strategy with emphasizing on public 
participation. The objectives arranged as follows: 
1. To describe the phenomena of art as a tool of urban planning in city and 
community levels 
2. To identify roles of public participation in public art project in city and 
community level. 
3. To identify contribution of public art project to urban environment
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Figure 1 Implementation of public art practice
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1.5 Research Methodology 
 
1.5.1 Case study 
 
This study employs case study method to get better understanding the phenomena 
of public participation in public art project in urban areas. Yin, R. K. (2011) 
elaborate that case study approach is preferred in examining contemporary events, 
but when the relevant behaviors cannot be manipulated. The case study 
methodology can help to describes the phenomena in social research. 
 This study relies on case study to examine the current phenomenon of art 
projects in urban areas. The cases of the study were organized according to the 
connection and interconnection of public art projects in the cities.  It evaluated in 
qualitative and quantitative degree in the point of view of public participation in 
public art project in urban areas towards its implication in physical-spatial 
contribution and socio-cultural contribution. 
1.5.2 Case study site selection 
 
In this study, the cases were organized according to the scale of the project and type 
of art. The reason of case study selection according to the case closeness value to 
the observer including cultural background and area of the study. However, the 
following overview study conducted as described as follow. 
 
1.5.2.1 An overview Study 
 
1.5.2.1.1 The development history of public art in urban areas 
 
To Determining the roles and impacts of public art in urban spaces requires the 
consideration of trends which have influenced it throughout various period. In early 
1930s public art appeared as national symbol in some European and South 
American countries. However, during that period public art was given focus 
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between the arts and urban regeneration and it integrally related to ideas of 
ownership, identity and creation of space (Sharp, Pollock, & Paddison, 2005). 40% 
of local authorities in the UK had adopted public art policy (Miles, 1997). Since 
then progressively more cities have been using public art as a keynote their urban 
regeneration scheme. Also, the beginning of a new deal of public art supported 
program from art in architecture to establish program 1% for art for every urban 
regeneration project. 
 In the early 1960s the roots of environmental or ecological art consciously 
broke the constrain from the gallery to explore more terrain of unbound and 
landscape. Art and aesthetic increasing interesting in topics that nature has origin 
in the growing force of environmental movements and the strengthening of public 
concern about nature and environmental issues. Artists turned their work into nature 
and began to make ecologically art. By environmentally engaged art which put 
natural environments dimension of art projects, the aim is not to improve the natural 
environments with artwork, but rather to return the aesthetics quality of damage to 
nature or to protect it. 
 Art in the public domain took a responsible to creating a spatial tag and 
building the identity of the place. However, many artists claimed that still lack of 
diverse function of art rather than architecture such addressing community needs. 
The new genre of public art appeared in 1990s which begins with public art, is not 
seen as an artistic product but rather immense to produce of social process. This 
particular part focus on social and community building. The movement known as 
socially engaged art, this movement focused on the process and quality if 
participation.  
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 The socio-culture background has had influenced the work of art in some 
countries. Most of public art in European countries celebrates the local culture and  
re-instate the sense of history and remarkable event, whilst public art in some Asian 
countries are often influenced by their belief and religion, and in the same time 
preserving the city identity (Jasmi & Mohamad, 2016). 
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Table 1 The development history of public art
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1.5.2.1.2 Category of public art in urban areas 
 
Public art with the purpose in public realm takes many forms and can see in many 
factors. Public art in public realm can categorize by the type this type justifies by 
the Jasmi & Mohamad,(2016); Bakar, Mansor, & Harun, (2014): 
A. Artworks of remembrance: This type is used for commemorating importance 
figure. It consists of monuments, statues and memorials symbols. 
B. Expressive artworks: Objects of the artworks are integrating with the public 
spaces to introducing liveliness, playfulness and attractiveness. It consists of 
contemporary object, abstract and fantasy. 
C. Efficiency artworks: The type of the artworks to enliven public realm with 
providing amenity and comfort. This type of artworks inserts functional into 
the area. It contains street furniture, vertical green and so on. 
D. Community artworks: Community engagement and collaboration with 
professional artists as a catalyst. It can contain imaginative and aspiration of 
community members. 
E. Technology related artworks: The evolution of technology can create new type 
of artworks which including big screen to interact with people, and it express 
in digital displays. 
Public art can also categorize based on its media, it can be encountered in 
different forms (Setiawan, 2010) such as: 
1. Performing arts such as music, dance and theatre. 
2. Three-dimensional visual art such as sculpture, land art, and installation art. 
3. Two-dimensional visual art such as painting including graffiti and mural art. 
4. Non-visual art such as sound art and aromatic art. 
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Based on its purpose there are three forms of public art: historical, aesthetic and 
functional. The historical art help society to link with their history and create 
collective memory. The aesthetical art mainly for beautification and aesthetic needs 
for the place. The functional art such as street furniture, signage and so on (Ozsoy 
and Bayram, 2007).  
Art through participation art projects, can contribute to social cohesion. These 
allow people to get together, while providing neutral spaces, encouraging teamwork 
and cooperation. They also can contribute to achieve more cohesive societies, 
fostering intercultural understanding and also allow ad to encourage local 
population to get involved in their communities (Lopes et al., 2017). 
This research will be considering the frequent of artwork, based on frequent 
time of artwork divide in two type permanent and temporary artworks. Based on 
the literature discussed above attempted to summarize the forms of Public art in 
public open space in the following table. 
Even though the table on bellow may give a clear distinction of different 
forms of public art, it is often happening that artist use the combination of different 
media (multimedia) or different purpose (multipurpose).  
The type of community artworks is close to chances of community 
participation in public art project in urban areas. This study focuses on engagement 
community in public art project in urban areas in the context of socio-cultural and 
spatial physical contribution. 
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Table 2 Category of public art in urban areas
Type of artworks Forms by media Purpose Forms of collaboration Time 
Forms of 
artwork Pictures 
Artworks 
remembrance 
2-Dimensional 
3-Dimensional 
Historical 
Aesthetic 
Unscripted 
 
Permanent 
Temporary Figure statue 
 
Expressive artworks 3-Dimensional Aesthetic Functional 
Interactive 
Unscripted 
Permanent 
Temporary 
Abstract 
sculpture 
 
Efficient artworks 2-Dimensional 3-Dimensional 
Aesthetic 
Functional 
Unscripted 
Interactive 
Permanent 
Temporary 
Public facilities 
furniture 
 
Community 
artworks 
2-Dimensional 
3-Dimensional 
Performance 
Historical 
Aesthetic 
Functional 
Interactive Permanent Temporary 
Mural, Art 
Event 
 
Technology 
artworks 
2-Dimensional 
3-Dimensional 
Aesthetic 
Functional Interactive 
Permanent 
Temporary 
Digital art 
display 
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1.5.2.1.3 The Social engage practice 
 
The community art leads to a new genre of public art in terms of level engagement 
of the community. Lacy, S. (2008) defines the new genre of public art as traditional 
or non-traditional media to communicate and interact with the broad audience based 
on its engagement. However, this type of art is still on the debate about whether it 
can be categorized as public art or not. The scholars were introducing the concepts 
as marginal art/outsider art, art for all (Marry Warnock), and everybody is an artist 
(Joseph Beuys). Those concepts come that art products from its community, not 
professional artists also it is accessible for all. The new genre of public art 
emphasizing more to the social process instead of the art product itself, mainly 
focus on political and social issues, and rarely covered the spatial context. 
The term art project mainly focuses on regional revitalization, and it has a 
similar concept but covered the spatial context. Therefore, the term of art project 
will be used in this study. 
1.5.2.1.4 Urban renewal and Art Project 
 
As mentioned above the concept of creative cities become ambiguous. Engaging 
public participation is one-way public art has developed as new forms and purposes. 
The new genre of public art practice generally includes performances, workshops, 
and social practices that used alternative space such as city open space or 
countryside (Kajiya, 2017). There are various terms referred to this genre 
commonly identify as Community art, Social sculpture, Local art, socially engage 
creativity, Community-based art project, Participation art, Art Project, and 
Regional Art. The terms of art project will often use in this study, in which 
community members are involved in the creative stages of the art itself. 
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The terms of ‘art project’ have commonly used as a new key term introduced 
from overseas, nor the emphasis on regional location seems to grasp the gist of art 
projects. Art project is not only a different term, but slightly different idea from 
socially engaged art or collaboratives art. The term of the art project is also often 
tied to revitalization in particular areas. A unique feature of art projects is a large 
number of art festivals held in smaller villages, towns, and across large rural areas. 
Large scale of art project in Japan lead to long terms projects that put roots 
down in local areas outside context of museum.  Large scale of art project held in 
regional or city scale. Mid-scale public art projects include university led projects, 
with engaging collaborative activities with local community. Although sites for art 
projects are utilize space such as alternative space. Mid-scale art project held in 
community or neighbourhood scale. The increasing number of art projects has 
significantly influence globally and copy the same project to another places. The 
similar projects have raised temporary improvement
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Table 3 Art project criteria
Attributes/Scale  of the project Large scale: Regional/City level Mid Scale: Neighbourhood/Community level 
Funding/Initiator Local goverment  Independent, Unniversity, NPO 
Time Permanent Contemporer 
Collaborations Local govermenet, group of artist,  University, NPO, Local community, etc 
Type of art Interactive art (Mural, sculpture etc) Workshop (Various activity related art) 
Site District/ Local area Alternative space (street, parks, abandoned 
buiding, etc) 
Public participation Citizen/ local resident Small community 
Purposes Urban recognition Practical-Learning process 
Events Annual, Bienalle, Trienalle Artist in resident programs, University 
collaboration programs 
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1.5.2.1.4.1 Art projects in regional/ city level: Mural Art 
There are many art projects were implemented in regional/city level to moderate 
the project by non-profit organizations and small artist initiatives. It covers the large 
festivals such as annual, biennale and triennale art festivals. These types of project 
have low budget activities and as experimental purposes.  
Art project in large scale can visually identify and define community and 
contribute to the creation of a sense of place that distinguish from other 
neighborhoods. Murals have been a popular as a tool for space revitalization and 
inviting artist to work with the local community to create works in previously 
neglected, abandoned or overlooked spaces can relative transform. The creation of 
murals can integrate the community with the artwork by engaging people 
previously held at a distance from the artistic process in its creation (Grant-Smith 
& Matthews, 2015). 
Mural art as an implementation of public art close to to the form of public 
participatory. Mural in urban areas has contribute more in terms of visual 
recognitions. Recently, mural art has developed from just a cultural symbol to a 
bigger scale in painting the urban village. In genereal the project aims to increasing 
the local economy by invitng tourism and open the local business. 
Benefits of mural art in urban areas: 
1. To increasing visibility of the places in urban areas 
2. Participatory public art initiatives 
3. Cultural benefit and local context 
4. Allow for communication in public open space 
5. Quick fix for city image 
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6. Mural developed to the bigger scale, painting urban settlement 
1.5.2.1.4.2 Engagement community in public art project: a case of rainbow 
village  
In recent years, the phenomena of rainbow village raised an issue in urban planning 
from the point of view of public participation. The projects were considered as an 
effective way to increasing tourism through social media. However, this study 
evaluated the three places which raised popularity in social media. 
1.5.2.1.4.2.1 Gamcheon cultural village, Busan, Korea 
The village located in Busan, Korea is used to be religious settlement for refugee. 
The lives of refugees are deeply rooted in the history of Gamcheon Cultural Village 
and the village has preserved Busan and the nation’s painful modern history 
 The “Dreaming Busan’s Machu Picchu” Project and the “MiroMiro Alley” 
Project launched in 2009, performed maintenance checks of the residential 
environment and painted murals to renovate the town to the way it is today. As tiny 
alleys were decorated with pictures and murals and the walls were colored with 
paint, the town gained its reputation as a tourist spot. Then the town became a full-
fledged tourist attraction and earned its name as the “Santorini of Korea” or 
“Busan’s Machu Picchu” as shops, cafés, and workshops began to fill the area.  
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Figure 2 Busan Gamcheon Culture Village, Korea 
Source: https://english.visitkorea.or.kr 
1.5.2.1.4.2.2 Rainbow village, Taichung, Taiwan 
Figure 3 Rainbow village, Taichung, Taiwan 
Source: https:// https://theculturetrip.com 
 
 
The temporary military settlement was risk to being demolished. The old man was 
put an action for protest from demolition by painting his house. He started to painted 
animals in his house until in 2010 local university student was snapped the photos 
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the village and began a fundraising campaign and petition to save it from 
destruction. The phenomena went viral and become huge tourist attraction in the 
area.  
1.5.2.1.4.2.3 Rainbow village, Semarang, Indonesia 
 
Turning a dirty and slum area to become a colorful and attractive urban village is 
an ambitious goal for Semarang city. Initiated by 54-year-old junior high principal, 
the project was inspired by at least 3 other towns in the country that adopted similar 
paint jobs, and has turned at least 232 homes in Kampung Pelangi into works of art. 
Creative murals adorning the walls of narrow passageways burst with life, giving a 
veritable pulse to the whole village. The colorful renovation of the village is more 
than just aesthetic. Authorities and community members have set out to make 
wholesale and meaningful change to the lives of residents.  
 
Figure 4 Rainbow village, Semarang, Indonesia 
Source: hhttps://www.bbc.com 
 
1.5.2.1.4.3 The challenge of similar public art projects 
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From the three cases above, this study identified that the use of art in the area begin 
independently as revitalization tools with particular objectives. Does the painting 
village is an effective way to engage the community in the public art project? What 
is the socio-culture and spatial-physical significant behind the phenomena? 
However, there is a need a further investigation of the project. 
1.5.2.1.5 Art projects in community/neighborhood level: University led art 
projects 
Art projects in mid-scale mainly have a social role — the project usually 
implemented by an independent organization or university-led art project. 
Universities led art projects have a goal to serve the mission of education and 
research. 
University-led art projects are often as part of curriculum and collaboration 
works by the university professors and in collaboration with the group of artists, 
residents, citizen groups, and local government in the town where a university is 
located. The mission is as a social contribution by allowing engaging the local 
communities through art. Further mission as listed below: 
1. Art projects have much to over for universities: from the cultivating the 
young people with the flexibilities in society 
2. The use of alternative space 
3. The depopulation problem in Japan left many abandoned place 
4. Roles of urban renewal and art projects 
Benefits of University-led art projects: 
1. The new practical learning method 
2. Contribution of the university to the local community 
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3. Collaboration works with the local community 
4. Placemaking tools 
The efforts have led universities contributing to regional revitalization and 
addressing the local issues. Literature elaborates the university-led art projects as a 
creating new culture from the university with no art course or art department. The 
pioneered project was held in countryside before it expanded to urban areas. 
University-led art projects have offer to cultivate the young people with flexibility 
to response the social problems to make an innovation and developed from non-
artistic background to engage the community (Kumakura & Nagatsu, 2015). 
Practical learning in urban open space class in Chiba University was 
conducted in Art Park Project as representative of art project in community level. 
1.5.2.1.6 Art project in urban planning policy and as a strategy of 
community building in Japan 
Considering the phenomena, integrating art and creativity framework in urban 
planning policy, Japan has adopted the concept of creative city policy as initiative 
creatives city. The first creative city initiative was established in Kanazawa city. In 
comparison to the cultural aspects, Kanazawa city is a place rich with history and 
traditional culture. However, Yokohama city was developed as a new urban area 
which as a port city and bed town for Tokyo city. Therefore, art and cultural policies 
play an important role to achieved attractiveness in Yokohama city through various 
art projects. 
The terms of ‘art project’ has commonly used in Japan as a strategy of 
revitalization in rural area. The issues were coming from the depopulation and 
shrinking community in rural area in Japan. Therefore, by utilizing the natural 
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landscape with art by inviting various artist to collaborate with the local community 
to improving image of the rural area and increasing the local business was 
succeeded. In general, aims of the art project is to bring up the weakness of social 
awareness and collaboration work with the community. Gradually the similar 
project has happened in other places in rural areas in rural areas in Japan yb using 
art as strategy for local revitalization. 
The works of the art project in Japan started in mid-fifties to consider the 
development of how social awareness appears in the art project. In the 1960s it was 
developed as avant-garde art as a movement to put artworks out of the museum and 
developed in 1970s Japanese artist focus on making art for a specific site and use 
of natural material as a process of transformation. This art practice gradually 
become popular in the 1980s by using outdoor space as a media for the exhibition. 
Most outdoor exhibits were interested in creating work in a vast landscape rather 
than attracting the audience. In 1990 the term non-museum-based exhibition 
comprises the art project. 
The shifting discourse on public art in Japan in the mid-1990s appears to be 
another important source of art project. The new discourse usually used “paburikku 
ato” instead of translating into “kyoukyou geijitsu.” Faret Tachikawa art project as 
an early project in 1994 to put art outside the building, followed by Shinjuku I-
Land. Thus, associated with contemporary art in the United States inspired by 
Richard Serra’s Tilted Arc. However, the mass installation brings ambiguity in their 
subject innocuous on the form and no relationship with the specific character, 
installation site, and the local community. Nevertheless, public art created a ground 
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for starting to think about the public meaning of art and the role of art management 
public art, paving the way for the emergence of the art project in Japan. 
Art projects in Japan are connected with the redevelopment project and 
rarely present such a clear picture. Revitalization becomes a primary field where 
art projects connect with local government initiatives. Toride art project is another 
representative example of a large and long-running program and practical study 
from Tokyo university art project in composed of local government, group of artists 
and the local resident. 
In contrast, it focuses on the process of involving as the finished object itself 
(“Http://Www.Communityarts.Net/Readingroom/Archivefiles/2002/02/an_Introdu
ction.Php,” 2002). In this context, the aesthetic dimension of art built through the 
process of participation. Followed the characteristics of the art project by Kumakura 
on her book “An overview of Japan Art Project” (Favell, 2017): 
1. There is an emphasis on the process of art-making and active disclosure of 
that process. 
2. Site specificity, concerning the social context of the site. 
3. Sustained, long-term and developing operations with the expectation of 
various ripple effects. 
4. Collaboration among people of diverse social backgrounds and 
emphasis on communication to foster such cooperation. 
5. Interest and engagement with social fields outside art. 
The art project has been popular in recent ten years in Japan. Most of the 
target area hold in bigger scale audience such as Biennale and Triennale project 
(e.g., Echigo Tsumari, Setouchi Art, Yokohama art Triennale). 
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The art project has been popular in recent ten years in Japan. Most of the 
target area hold in bigger scale audience such as Biennale and Triennale project 
(e.g., Echigo Tsumari, Yokohama art Triennale). In addition, Hull, n.d. mentioned 
key issues with art for social practice: 
1. collaboration/consultation 
2. public funding 
3. Accessibility / demystification 
4. Intention / Affect 
 However, the emergence of art project in urban areas is often take place only 
temporarily or short period. Thus, it brought a problem in terms of continuity of its 
event and impact to the place and its community. 
1.5.2.1.6.1 Challenges of Japan public art project 
 
Most of Japan art project has a similar concept and artist. Most of art projects on 
the regional or city level were curated with the same art director. Therefore, those 
projects often have similar concepts and ideas. However, art projects at mid-level 
were curated by the university or local organization are often have no relevance to 
local issues. In this study, I attempted to identify the impacts of public art projects 
in the city and community level. Following the context of creative city Japan, Art 
Park Project in Matsudo city held by Seitoku university considered a case at the 
community level. In addition, lesson learned from advance case Koganecho, 
Yokahama city, as a representative case integrating art in urban planning. 
1.5.3 Data collection method 
 
In this study multiple source of data were collected in qualitative and quantitative 
method. Yin (1994) identified the unique strength as an evidence in case study 
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method to increase reliability of data including documents, artifacts, interviews and 
observation. The following table below described the collecting data method in 
each case of study. 
1.5.3.1 Data analysis method 
 
The analysis data method in this study employs combination in statistical analysis 
and descriptive analysis.  
1.5.3.2 Quantitative data analysis 
 
To organize data collection from the questionnaires, this research was use various 
data processing programs including Microsoft Excel and JAMP. Variety statistical 
analyses were done to reveal the significant quantitative data.  
1.5.3.3 Qualitative data analysis 
 
To organize the narrative data from the participation process. This research 
identifies the potential of the case through SWOT analysis and presented in 
tabular form. 
1.5.4 Positioning of the research 
 
This study employs multiple sources of data that were collected in a qualitative and 
quantitative method. The case study approach was used to identify the phenomena 
of engagement community in public art projects in urban areas. The selection case 
sites were selected to represent the term of an art project as a strategy of urban 
renewal. The case of the rainbow village (Chapter 03) attain to investigate the 
engagement community in public art projects as a global phenomenon. However, 
further study was conducted in Japan as an advance case integrating art in urban 
planning. The empirical research in the Art Park Project (Chapter 4) describes the 
phenomena of the Public Art Project at mid-level. Moreover, Lesson learned from 
Koganecho, Yokohama (Chapter 5) describe phenomena of Public Art Project in 
Regional/city-level. 
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Table 4 Collecting data method 
Source of 
evidence 
Year Details Case of the study 
Documentation 2018 
Documents study 
were done through 
learning the annual 
report of Koganecho 
Art Bazaar. The 
collected report from 
2008 to 2015 
KAMC 
Interviews 2018 
Interviews were 
conducted during 
casual conversation 
with the locals, artist 
in residence also the 
chief of 
organization. 
KAMC 
Direct observation 2018 
Direct observations 
were done during 
internship on late 
April to early June.  
KAMC 
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Participation-
Observation 
2018 
Researcher were 
participated in 
several activity such 
as annual festivals 
and weekly meeting. 
KAMC 
Physical artifacts 2018 
Documentations 
through photograph 
and art workshop 
collaborates with 
artist in residence 
KAMC 
Documentation 2015-2017 
Document study 
were done  
APP 
Interviews 
APP 
Structured 
interviews 
2016 
The interview 
conducted to 
chairman of the 
event 
Group Discussion 2017 
Students in the class 
of urban open space 
were discuss the 
reflection from the 
event 
Symposium 2017 
Discussing about the 
reflections of APP 
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from the different 
point of view. 
Direct observation 2017 
Direct observations 
were done in 
multiple time during 
the preparation and 
during the event 
APP 
Participation-
Observation 
2015-2017 
Researcher actively 
participated during 
the event 
APP 
Archival records 2017 
Archival records 
were collected by 
distributing 
questionnaire 
APP 
Physical artifacts 2017 
Documentation 
through photographs 
and videos were 
collected 
APP 
Documentation 2017 
Related article was 
collected 
KP 
Archival records 2017 
Archival records 
were collected by 
distributed 
questionnaire online 
KP 
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1.6 Rationale 
 
The terms of art project used as a tool of revitalization tin urban areas have a raised 
challenge in terms of collaboration work. Engagement of the community in the 
project has the potential to give an advantage contribution to socio-cultural and 
spatial-physical to urban environment. However, there is still a lack of empirical 
evidence cases to understand its contribution. The study attempts to identify public 
participation in public art project – its contribution to urban areas 
 To attain the aims of the study, the present study relies on case study 
approach to examine the current phenomenon. The cases were organized according 
to the strategy of public art projects in community and city level.  It evaluated in 
qualitative and quantitative degree in the point of view of public participation in 
public art project. 
The investigations process was identified the contributions of engagement 
community in public art projects towards socio-cultural and spatial-physical aspects 
 in urban areas towards its implication in physical-spatial contribution and socio-
cultural contribution. Thus, to determine the relationship between case studies. 
Finally, the result of the study is to be underpinning the use of art and culture as an 
urban planning strategy with emphasizing on public participation. 
 
Interviews 2017 
Unstructured 
interviews were 
conducted through 
casual conversation 
KP 
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Figure 5 Research rationale
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1.7 Research flow 
The present study shows in a sequential research phase. In the phase of study related literature, 
it is underlying the ground concept of the study and problem formulation. It covered including 
the process of Identifying issue and problem and related with current phenomenon.  
1.8 Thesis structure 
This research is divided into seven chapters. Chapter 1, as presented, includes introduction, 
aim and research objectives, methodology, rationale research, research structure. 
 Chapter 2 Literature reviews of related issues to help set up the conceptual foundation. 
It helps explain the gap of the study through the understanding on definition of public art.it 
discuss the phenomenon roles and impacts of public art. 
 Chapter 3 examine the current phenomena art project in city level: engagement 
community in public art project a case of Kampung Pelangi, Semarang, Indonesia. 
 Chapter 4 This chapter examine phenomena art project in community level: potential 
of public art project for place making and community building a case of art park project, 
Matsudo. 
 Chapter 5 Integrating art in urban planning policy and it application to creative 
neighborhood: Lesson learned from public art projects through case of creative district in 
Koganecho area, Yokohama. 
 Chapter 6 Presents the discussion, conclusion and implication 
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Chapter 01: Introduction 
Defining the research aims, methodology and selecting case study 
Chapter 02: Literature review 
Literature review about the publicness of public art, integrating art, humans, and 
space, Sustainability through art in urban environment 
 
Chapter 03: Engagement of community in Public Art 
Project: A Case of Rainbow Village 
 
Chapter 04: Potential of Public Art Project for place making 
and community building: A Case of Art Project, Matsudo 
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Chapter 05: Lesson learned integrating art in urban planning: A Case of Koganecho, Yokahama  
 
Chapter 06: Discussion, conclusion and implications 
Figure 6 Thesis structure 
Integrating art in urban planning policy and it application in creative neighborhood 
Art project in regional/city level Art project Neighborhood/community level 
	33	
2 Literature review 
 
As explained in the previous chapter, there have been few studies exploring the 
engagement community in public art projects and their contribution to the urban 
environment. The following chapter describes the publicness of public art. 
Integrating art, humans, and space as key elements to developing the concept of the 
study. Finally, this chapter summarizes the contribution of the public art project in 
urban areas will be used to summarize in the final chapter. 
2.1 The publicness of public art in urban areas 
The term of public art has come to argue and widely open with various 
interpretation. According to the definition of the words “public” and “art” and 
refer to Hunting (2005) defines that public art as an art in public realm which is 
accessible for public and expression from artist and community. According to 
Chang (2008), public art is an artistic expression of artist and community that can 
found in a variety of forms, materials and processes, either permanently or 
temporarily installed in public space. It included freestanding sculptures, 
monuments, archway and artist-designed street furniture and artwork integrated 
with building such as murals, architectural details and digital display. In general, 
the practice of public art involves collaboration of stakeholders, including ruling 
authority, policy maker, built environment professionals and visual art experts, 
and promotes a sense of community. It contributes to an enhancement of the 
public realm, successful place making and the development of cultural and social 
capital (Australian Institute of Landscape Architecture, 2010). 
 Public art in urban typology it relates which the ranges from objects placed 
on the site as a manifest of the public realm. Public art can serve to provoke 
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changes in both mental and physical environment. However, art does not become 
‘public’ merely because it is exposed and accessible. Philip (1992) asserted that 
art could be fully public if it comes as the idea from the public. In other words, art 
becomes public when it resembles locality, and it can be representing the space. 
Therefore, it is essential to understand the underlying of the use of public art in 
the public realm as publicity. 
 There is a deep connection the use the term of public art based on its purpose. 
Based on its purpose there are three forms of public art: historical, aesthetic and 
functional. The historical art help society to link with their history and create 
collective memory. The aesthetical art mainly for beautification and aesthetic needs 
for the place. The functional art such as street furniture, signage and so on (Ozsoy, 
A., & Bayram, B. 2007).  However, the region and cultural background also give 
an influence on the use of public art itself. Public art in western countries usually 
to celebrates local culture or to restore historical moment and remarkable event. 
Some Asian countries such as China, Japan, Korea influenced by religion and at the 
same time to preserving city identity. 
 The public art practice involves the collaboration of stakeholders, including 
the presence of community and group of artists. However, Miles (1997) stated the 
contradiction of public art does not reflect its marginality, art forms need to be close 
to everyday life as in community art or outsider art. Public art generally not kind 
and reflect its marginality. I have been called ‘a special kind of socio-aesthetic 
pudding (Willet; 1984:11). ‘public art’ is fraught of contradiction that whilst 
modernist art has occupied the hermetic space, art forms more closely linked to 
areas of everyday life, such as community arts or outsider art.  
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The table below listed the attributes of public, art, and space and its indicators 
 Table 5 Attributes public, art and space 
Attributes 
Dimension Indicators 
Public Accessible 
 Meaning 
 Belonging 
 Value 
 Rights 
 Recognition 
 Citizenship 
Art Expression 
 Aesthetics 
 Beautification 
 Passionate 
 Language 
 Time 
 Intuition 
Space Accessibility 
 Utopia 
 Comfort 
 Visibility 
 Recognition 
 Dynamic  
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2.2 Integrating art, humans, and public 
 
City spaces has always been manifestation of city dweller on cultural and historical 
aspects. Thus, are often constructed through the image of its city. A creation of 
manmade in public space can indicate the present of social and cultural situation as 
well as artistic and aesthetics tendencies (Casanovas, 2005). At present there have 
been some changes meaning of public art, due to changes in public conditions and 
possibilities in public life, also in social change.  
 Integration of art in urban landscape will enrich the image of places, 
heighten nationalism spirit, celebrate the culture ad rejuvenate the sense of place 
(Mohd Fabian et al., 2012). Art in public space gives positive effect on the urban 
image due to power to create urban focal points, to increase legibility, and urban 
aesthetics and to create a sense of place. Public undertakes a task that constitutes or 
reveals urban or identity (Doç & Düzenlİ, 2017). However, integrating art, public 
and space are not easy task. 
 Public art is practice that shaped by aesthetics understanding as a process 
and interactions all components including the users (Doç & Düzenlİ, 2017). There 
is mutual relationship between art, humans and space. Therefore, the study clarified 
the integration between art, humans and space towards sustainability of urban 
environment. 
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Figure 7 Integrating art, humans, space
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2.2.1 Public participation 
 
Public has a power to control its public space. That control can be seen towards 
involvement in the process of public project in general. Jasmi & Mohamad, (2016) 
argued that citizen participation in public art can lift up awareness about positive 
impact and sense of belonging towards the place. Participatory process and 
interactive characteristics of public art contribute to dealing with many urban issues 
(Setiawan, 2010). In addition, the parties that involved in the built environment, the 
ruling authorities, the corporate body and the private sector need to work mutually 
with the professional artist and visual art expert, in order to encourage an inspired 
community and greater living environment through public art 
 Public recognized as a holder of authority in public space. There is always 
a conflict between public in public spaces.  Public seen as individual or group is 
need self-actualization in public space. According to the theory of Maslow, there 
are basics needs of human being including physiology, safety, belonging, esteem, 
and actualization. The role of art in basic human needs took a part in self-
actualization. Art defines in many interpretations as a self-expression. In this 
context self-expression in urban environment perceived through image perception. 
 Participation and non-participation have been critical between going 
through the participation and real power need to affect outcome of the process. 
According to the theory a ladder of citizen participation Arnstein (1969) divided 
into eight levels of participation, with each rung corresponding to the citizen power 
in determining the end of the product. The bottom rungs of the ladder are (1) 
Manipulation and (2) Therapy. These two rungs describe as “nonparticipation”. The 
real objectives are not to enable planning or conducting programs but enable 
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powerholders to educate or cure the participants. Rungs 3 and 4 progresses to levels 
of tokenism which allow people to hear and to have a voice: (3) Informing and (4) 
Consultation. Rung (5) Placation, is simply higher-level tokenism because the 
ground rules allow have-nots to advise but retain for the powerholders the continued 
right to decide. Citizen can enter to (6) partnership that enables them to negotiate 
and engage. At the top, most rungs (7) delegated power and (8) citizen control, have 
not citizens obtain the majority of decision making. 
2.2.2 Perception towards public space 
According to Kant, art has no purpose other than art itself. Art is the unity of 
intuition and expression (Doç & Düzenlİ, 2017). As asserted by Philips (1992), art 
only becomes fully public when it takes the idea of public as the origin. Applayerd 
(1969) discussed amplifying the production of image, including by their 
imageability, visibility, roles, and significance (including name and meaning). 
From the point of view of sense of belonging, the meaning of publicity is close to 
“place identity”, including visual space. However, Lefebvre (1991) argued that 
space does not exist in its own right, but it is created by society. Space 
representation is a cognitive experiment that contains “art” and “playfulness.” 
 The literature reveals a gap between public art and public perception (T. I. 
M. Hall & Robertson, 2001). In general, public perception is more of a public 
impression, which is due to a lack of public contribution to the overall city image 
(Mansour, 2011). Zebracki (2013) conveyed that public perception is further 
situated in public cognitive, spatial, aesthetic, social, and symbolic public art and 
its site. Zebracki and Palmer ( 2018 ) indicate artwork engaged with by the public 
might be embraced as a positive city image. However, the “publicness quality” 
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needs to be considered instead of just the attractiveness of public art and its site. 
Some scholars have elaborated that the ability for publicity is bound with an 
environment's imageable features. McCunn and Gifford (2017) summed up 
visibility in regard to the ability for mental mapping and accessibility in regard to 
the location. Environmental quality can partially determine imageability, so that 
one’s mind map relates to and uses that place in positive ways.  
 The visual image of a city is portrayed by the observer in a multidimensional 
view. It provides a memorable experience for tourists and pride for residents 
(Gilboa, Jaffe, Vianelli, Pastore, & Herstein, 2015). Lynch (1960b) identified that 
the image of a place consists of three fundamental factors, namely identity, 
structure, and meaning. Identity is defined as a workable image that requires as 
identification objects that imply its distinction from other objects. Meaning is 
defined as non-physical characteristics that may enhance the imageability of an 
element. Structure is seen as a framework of social relation. Thus, attributes need 
the function of legibility. The ability of the city to deliver an image to the city 
dweller can be measured by its legibility. Legibility is crucial in the city setting to 
analyze details and attempt to show the concept of a city, which could be used for 
rebuilding it (Lynch, 1960). The attributes are compiled in table below. 
Table 6 Attributes publicness and imageability Attributes 
Attributes 
Public Art (Publicness) City Image (Imageability) 
Parameters to 
evaluate (Applayerd, 
Indicators Parameters to evaluate 
(Lynch, 1960) 
Indicators 
(Casanovas, 
2005) 
	41	
1969), (Brookfield et 
al., 2013) 
Visibility Contrasts Identity Distinctiveness 
 Dominance  Entity 
Accessibility Distance  Wholeness 
 Approachability  Independence 
from the context 
  Structure Color 
   Shape 
Public participation Recognition  Form 
 Decision  Materials 
  Meaning Functional 
   Recognizability 
   Modifiability 
   Usefulness 
   Fitness to the 
context 
 
2.2.3 Representational of space 
Cities spaces are dynamic by its purpose and function. The development of art in 
urban planning contributes to the normalization of public spaces (Guinard & 
Margier, 2017). Space is not valued based on the impressiveness of its dimensions 
or external shell (Doç & Düzenlİ, 2017). The user’s experience trough the space is 
count as valuable perception and preferences. Setiawan (2010) mentioned place is 
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generally a space with something added social meaning, convention, cultural 
understandings about role, function and nature and so on. A sense of place is the 
collection of meanings, beliefs, symbols, values, and feelings that individuals or 
groups associate with a particular space (Williams & Stewart, 1998). 
 The literature indicates that public art can contribute in city image to attract 
people and in wider promotional elements for cities. The issues of public art to 
bound the image of the place many observe suggest that public art need reflect 
strengthen local identity (Miles, 2005b).  In this context, public art relates with 
accumulative of community impression that people have to the certain place and it 
could be an experience. 
 Lefebvre (1991) define space into three different categories; concrete space 
is described as everyday life, abstract space as commodity, and imagination as 
idealistic. City spaces were design as an abstract form as model of utopia. The word 
of public, art and space identified by words on table 
2.3 Sustainability through art in urban environment 
 
The impact of rapid development in the cities considered as a key on the 
discussion of understanding of sustainability. Spatial sustainability refers to 
identify and preserve vital elements that potentially have high imageability 
(Kinoshita, I., Binder, H., & Okabe, A., 2012). Applayerd (1969) elaborated that 
production of the image of a single building needs to emphasize size and shape 
and its inattention to the location and behavior of users, in addition to visibility, 
contour, and social significance. Brookfield et al., (2013) emphasized 
accessibility as an indicator to determine the quality of public space, 
approachability, distance, and the ability to be entered. 
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 The issue on the impacts in the urban landscape does face not only physical 
degradation, but also in the economic and social-culture (Lopes et al., 2017). To 
achieving the sustainability is no more a choice but is a must I suffering 
environment from a lot of stress and threats that affect  all life aspects; socially, 
economically, also effect the beauty and aesthetics of urban fabrics (Amin, 2012).  
Sustainability landscape commonly describes landscape that support environmental 
quality and conservation of natural resources (Amin, 2012). Amin (2012) 
emphasizing that sustainability landscape should emphasize critical issues and 
concerns such as: 
 Aesthetics: aesthetics principles including accent, contrast, harmony, 
repetition and unity to ensure the design is attractive, visually compatible. 
Combination of plants and materials to support aesthetics dimension of sustainable 
landscape. Functional: Sustainable landscape has to elaborate other importance 
factors such as cost effectiveness and maintainability. These are connected with 
functional aspects in the design. Environmental: this focuses on several concerns 
such as such as enhancing landscape microclimate, increase biodiversity and 
maximize reuse of resources 
 As mentioned above, sustainable landscape could be achieved by 
considering aesthetic quality of the space. This research took an exploratory study 
in the aesthetic quality of public spaces through the existence of elements of public 
art as an indicator of the sustainability of art and culture. It appears to be important 
to find new ways to encourage and support the rehabilitation through art (Lopes et 
al., 2017). However, it is necessary to anticipate illegal interventions, through a 
strategy of fair and inclusive urban development policies. 
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 The roles and impacts of public art in urban environment have been claimed 
in contribution to sustainable development. Thus, including cultural vitality, social 
equity, economic viability, and environmental responsibility. Studies revealed 
impacts and roles of public art in urban landscape has multiple dimension.  
2.3.1 Contribution of public art projects in urban environment 
 The existence of art in public space has a positive effect on the urban image 
due to its power to create urban focal points, to increase legibility, and urban 
aesthetics and create sense of place. Art expressed as tangible such many form of 
physical and permanent art, also intangible art such as cultural festival or temporary 
city event. 
Studies presents a benefit of art in public space as follows; 
1. The diversity and sheer number of various programs and events claim to 
attract and represent diverse audience 
2. Creates opportunities for community engagement and interaction within 
and between groups 
3. Provides a venue underrepresented groups to enhance their visibility 
4. Become a nucleus for more individualized communities 
5. Generates local economy activity 
Despite the strengths above, the existence of art in public space is also has 
weaknesses; 
1. Some unintentionally insulate themselves from their surrounding 
communities. 
2. community art centers that attempt to appeal to every possible interest group 
risk alienating important constituents. 
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3. diverse programming does not necessarily guarantee broad representation 
or that different groups will interact. 
4. accessibility is a concern both in terms of programming and in the design of 
the facility and surrounding spaces. 
 Considered the contribution of public art in urban environment, this study 
has attempted to highlight the contribution of public art in urban areas including 
spatial-physical contribution and socio-cultural contribution. The key features 
summarize into attributes and indicators from literature review in the table below. 
Table 7 Attributes contribution spatial-physical and socio-cultural 
Attributes 
Dimension Indicators Source of literatures 
Spatial-physical 
Revitalization Guinard & Margier, 
2017 ; Chang, 2008 ; 
Lopes, Farinha, & 
Amado, 2017 ; Trumble 
& van Riemsdijk, 
2016 ; Mustafa, 2009 ; 
Tsevreni, 2014 ; Jasmi 
& Mohamad, 2016 ; 
Mitrache, 2012 ; 
Motoyama & Hanyu, 
2014 
Image 
Identity 
Regeneration 
Quality of space 
Safety 
Atmosphere 
Conviviality 
Comfort 
Place recognition  
Socio-cultural 
Collaborations Slitine, 2017 ; Hartley, 
2018b ; Yan, Xu, Sun, Community developing 
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Communication & Xu, 2019 ; Grodach, 
2009 ; Mohd Fabian, 
Osman, & Mohd Nasir, 
2012 ; Guinard & 
Margier, 2017 ; Chang, 
2008 ; Wang, 2018 ; 
Connelly, Guy, 
Wainwright, Weileder, 
& Wilde, 2016 ; Zhong, 
2015 ; Hall, Robertson, 
Hall, & Robertson, 
2015 ; Lopes, Farinha, 
& Amado, 2017 ; 
Zebracki & De Bekker, 
2018 ; Hartley, 2018a ; 
Trumble & van 
Riemsdijk, 2016 ; 
Mustafa, 2009 ; 
Tsevreni, 2014 ; Jasmi 
& Mohamad, 2016 ; 
Grodach, 2009 ; 
Koizumi, 2015 ; 
Mitrache, 2012 ; Lukito 
& Zahra, 2018 
Placemaking 
Wellbeing 
Participation 
Conviviality 
Awareness 
Power 
Dialogue 
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History  
Unique identity  
Cross communication  
Symbol  
Meaning  
Story  
Creativity  
Livability  
Controlled  
Posterity  
Heritage  
  
2.4 Hypothesis 
 
Based on previous research and broad literature review, it is hypothesized that 
public participation in terms of public art is a key element for sustainability. The 
detailed regarding research problems as follow: 
1. In a broad term and function this study hypothesizes public participation in 
public art projects contributions to local revitalization 
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Abstract 
This chapter presents one of the major empirical study conducted in art project in 
Kampung Pelangi, Semarang, Indonesia. Likewise, to response to the rapid change 
in urban areas and cities, Semarang city painted slum areas in an attempt to make 
the more colorful and attractive and potentially influence the overall visual quality 
of the city. The attractive colors and illustrations have escalated the village on social 
media, especially for youth. 
 The study employs of qualitative and quantitative method. Interviews and 
site observation were done in simultaneously, the survey online was distributed to 
university students in Semarang city as a representative of youth. Purposive 
sampling technique was used to conduct the survey. In this technique, each 
respondent has an equal chance of being selected as the subject. The survey was 
completed in 14 days and collected a total of 76 respondents. A variety of statistical 
analysis techniques were performed to determine any significant correlations.  
 The results from the study were divided into three general findings. Firstly, 
the present attributes of respondents showed youth does not significant influence to 
portray the influence of art on city image. Furthermore, the investigation revealed 
that youth potentially brought their critical thinking to perceive their ability to 
portray the city image. Secondly, interview and site observation findings elaborate 
motive behind the projects as a new innovation. The settlement potential to presents 
the excitement of the young people although still lack of community involvement 
towards the process of painting. Lastly, result shows a significant correlation for 
the potential of art elements in Kampung Pelangi to heighten the city’s image at the 
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district scale although there was a lack of evidence to indicate that such art could 
contribute to raising the image of Semarang city overall.  
3 Engagement Community in Public Art Project: A Case of 
Rainbow Village 
 
3.1 Introduction  
3.1.1 New era of development: The phenomena painted Rainbow village 
Mangunwijaya introduced the concept of the rainbow village, a colorful urban 
settlement, in Indonesia since 1983 in Kampong Kali Code, Yogyakarta. The 
project attains for revitalized the slum settlement area to use colorful paint to 
decorate the house as a strategy to make local municipal accepting the project.  
 Decades later, the revitalization slum area through painting become popular. 
Painting the slum village was choose as an instant for city branding. The rainbow 
village in Kampong Warna Warni Jodipan, Malang City completed in 2016 and 
Kampung Pelangi, Semarang city in 2017.  
 Adiwibawa (2017) elaborates kampong improvement projects were 
indicates the socio-cultural symbol in colorful decoration. Moreover, it shows 
through the successful in attracting young people and creating a new image for the 
place by portraying it on social media such as Instagram. as it happened in 
Kampung Pelangi, Semarang. Not only by local, but also it was reported 
international in mass media such as CNN. Further investigations were conducted in 
Kampong  Pelangi, Semarang.
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Figure 8 Kampong Kali Code, Yogyakarta 1980-1990 
Figure 9 Kampung Jodipan, Malang 2016 
Figure 10 Kampung Pelangi, Semarang 2017 
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3.1.2 Project introduction 
 
Rainbow village, a colorful urban settlement has never been popular nowadays. 
Due to the rapid shift from a local focus to globalization, Semarang city attempted 
to create a positive image by painting the slum settlement located in the center of 
the city. The new visual image made positive impacts on city branding, primarily 
through the internet. Many online media platforms have brought up the project as a 
successful case. The slum village was “transformed” into a colorful village that 
became a new popular attraction for local tourism. However, the existence of the 
new visual appearance of Kampung Pelangi has resulted in a distinction for 
Semarang city’s overall image. 
The strategic location made Semarang city become the most visited place during 
the colonial time especially from sea lanes to conduct military, trading, government, 
and other activities. According to Rachmawati (2004) stated that big cities in 
Indonesia considered as a center of city development, which Semarang city has 
Simpang Lima as a city center categorizes as a node (Lynch, 1960). During the 
colonial period, city center (nodes) used by the citizen as a place for taking rest and 
doing some trading. Now, some of the nodes have changed function as city 
landmarks. People used it as a guide and an indication that they were in Semarang 
city. 
Kampung Pelangi (Rainbow village) become popular in online media after the 
success of revitalization slum area by painting the flat wall. The project initiated 
and funded by the local government to renovate the village to give a magnificent 
vision of the Pasar Bunga Kalisari (flower market). At first, the idea comes from an 
old teacher who inspired by other asian areas which have a similar transformation 
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(Coffey, 2017). The original name of Kampung Pelangi was Kampung Brintik that 
located near two famous landmarks in Semarang city which is Tugu Muda and 
Lawang Sewu.  The hilly topography makes Kampung Pelangi can be seen from 
the area that has a lower elevation. This unique location made Kampung Pelangi 
brings a dominant visual in the surrounding landscape. The transformation was 
escalated Kampung Pelangi as a must-see attraction and trending in social media 
(Cofey,2017). Therefore, it easy to attract people to come especially young people 
to take photos and uploaded on the internet. It is evidence that Kampung Pelangi 
was popular in media social such as Instagram. According to Christopher Pycroft, 
Development Manager Douglas Development Partnership, Isle of Man, 2009, 
mentioned that physical and visual landmarks public art can also become cultural 
landmarks where people can meet, and mini cultures can develop. Media online has  
Figure 11 Research location in Kampung Pelangi, Semarang, Indonesia 
contributed to promotes some particular places through sharing the experience in 
public space in the digital culture (Zebracki, 2017). There are 22.500 photos have 
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been uploaded by using hashtag #kampungpelangi, and 7456 posted 
#kampungpelangisemarang. Its phenomenon potential to bring new city landmark 
and threaten the other monument and to lose city identity if there is no decent 
planning especially in the digital era. Fig. 12: Hashtag using on Instagram by use 
keywords “#kampungpelangi and #kampungpelangisemarang”. 
Figure 12 The use hashtag "kampung pelangi" and "kampung pelangi semarang" 
on social media (access 25 August 2018) 
3.1.3 The portrayal of the city image by youth 
Users are the key components of urban places (Ujang, 2012). This study generates 
youth as an active user who perceived their spatial experience in social media. 
However, this phenomenon was bringing the question for this study on how young 
people embrace the new culture and how they recognized the existing landmarks. 
The paper aim is to investigate the roles of art in Kampung Pelangi potential for a 
new city landmark. Hence, the objectives are to identify the impacts of the 
movement and the influence of art through painting in the context of a university 
student’s perceptions. University student as youth representative who embraces the 
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new culture. According to the study by Zebracki (2013) educational background 
leaves a significant impact on how the public perceives public art. 
The fundamental concept of city image is perceived from the relationship 
between the observer and his environment and is generated from public perception. 
However, this study follows public proximities regarding educational background 
and familiarity as well as experience. Therefore, this study examines the response 
of youths about their knowledge of the context of art in the city image. Suthasupa 
(2012) elaborated the ability of youth to explain their abstract thinking about city 
image to other people. The existence of youth in the community is a source of 
positive public image of their neighborhood (Dukes et al., 2016). However, studies 
have argued that the level of youth participation at the neighborhood scale is still 
low and ineffective (Omar, Omar, Othman, & Yusoff, 2016). Moreover, the role of 
art could engage youth to improve their environment to participate in urban 
planning (Tsevreni, 2014). Further, pleasing aesthetics provide youth a positive 
experience and connection with their environment (Bishop, 2012). However, young 
people can easily and quickly lose interest in something  unless it moves, changes, 
engages, or, even better, interacts with them (Gschwend, 2015). 
Adolescents as an age group are likely to interpret the environment similarly, 
due to common and temporal experiences (Suthasupa, 2012). The age of youth 
varies by culture, by country, and by function and may range from 13 to 35 
(Suthasupa, 2012). University students with an average age of 21 years were used 
as a representative of youth in this study. The level of proximity measured from the 
respondents' criteria such as educational background, age, length of stay, and 
domicile were used to measure familiarity towards art in Kampung Pelangi. 
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3.1.3.1 Aims and Objectives 
The study is to examine the case of Kampung Pelangi as global phenomenon of 
using art as urban revitalization strategy. The study area located in the central of 
the town which considered to give a dominant visual for the surrounding landscape 
through the painting. Therefore, it considered to threaten its city’s image. Also, 
users, experience and perception could construct a new image of its place. However, 
the existence of art in Kampung Pelangi potentially affects observer’s perception 
of the image of the whole city. Hence, this study raises the question of whether the 
colorful theme in Kampung Pelangi does not match the overall image of Semarang 
city. The study responds to the issue by identifying the perspective of youth towards 
the contemporary movement and spatial sustainability. 
 This chapter is aimed at identifying the role of art in Kampung Pelangi to 
raise the city’ image from the context of the perception of youth. The objectives are 
to investigate various variables that contribute to the perception of the city’s image; 
examine the null hypothesis regarding the significant correlation of art elements 
with raising the city’s image at the district as well as the city scale; and generate a 
conceptual matrix of the relationship of public art (publicness) and city image 
(imageability) with spatial sustainability. 
3.2 Methodology 
 This study uses a case study approach. Moreover, respondents’ perceptions 
were obtained and serve as the primary data. Qualitative and quantitative data were 
used to balance the findings. The results allowed examination of the significance of 
invariance to explore the general objectives. Furthermore, the results enabled the 
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generation of a conceptual matrix to evaluate proximity on the relationship of 
publicity and imageability in terms of art for raising the city’s image. 
 
3.2.1 Collecting Data 
Data collected through multiple qualitative and quantitative methods. Primary data 
were collected by various approaches. Interviews, site observation, and 
questionnaire research. Secondary data were collected through study literature and 
related books and journal regarding phenomena occurs. 
3.2.1.1 Interviews-Site Observation 
Pre-research were done by doing an interviews and site-observations. Semi-
structured interviews were carried out to the community leader and leader of the 
project (Kelompok Sadar Wisata “Pokdarwis”). Unstructured interviews with the 
local resident and tourist were done in casual discussion. The interviews intended 
to find out the motive behind the movement and if there is a community 
involvement. The observations were carried out by collecting photos to investigate 
the physical improvement after the movement through painting. 
3.2.1.2 Questionnaire research 
Questionnaires were distributed using Google Forms online surveys. The questions 
consisted of general questions to obtain the respondents’ attributes (age, 
educational background, domicile, period of stay in Semarang city). In addition, 
there were questions about familiarity with the art in Kampung Pelangi to explore 
respondents’ perceptions. The survey consisted of a combination of multiple choice 
and open questions. The results were used to address the objectives answer and 
delineate respondents’ image through descriptive statistics. This study employed a 
purposive sampling technique to reach a specific sample group. The study 
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investigated a group of university students as representative youth. Purposive 
sampling was done by distributing the link to the online questionnaire to a group of 
students. The specific keyword “university student in Semarang city” was used to 
control the population’s perception. The survey period was 14 days, and a total of 
78 responses were collected. 
3.2.1.3 Data analysis procedure 
For data analysis, a combination of statistical analysis and descriptive analysis were 
used and present in narrative form of data. A variety of statistical analysis 
techniques were used to reveal the relationship between variables. Multiple linear 
regression analysis was used to test the respondents’ attribute variables in regard to 
the influence on general perception towards the role of art in raising imageability. 
For correlation analysis, the chi-square test was used to reveal the significant 
correlation of the art variable to determine the impact on another city landmark and 
later examine the significance of the impact in regard to escalating a new city image. 
Moreover, descriptive analysis was performed to examine the responses regarding 
the existence of art in Kampung Pelangi. Finally, the study generates a conceptual 
matrix for public art (publicness) and city image (imageability). 
3.3 Findings and discussion 
The results from the study were divided into three general findings. Firstly, the 
findings present attributes of respondents and its effect towards the perception of 
the project. The second findings present impacts of the projects and its 
improvement. Lastly, the findings. generates contribution of the project potentially 
to elevate image of its city. 
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3.3.1 Attributes of respondents 
The online questionaries’ were obtained 78 responses. The respondents were 
consisted of 21% male and 79% female, and the average level between the variables 
was M = 0.025 (SD = 0.405). Respondents were between 18 and 24 years old with 
the dominant age of 21 years (41%) and an average age of 20.43 years (SD = 1.035). 
Respondents had mainly been living in Semarang city for 2 to 3 years (44%), with 
an average of M = 3.5 years (SD = 1.470). Meanwhile, respondents’ domicile was 
mainly outside of Semarang city, at 90% (M = 3.384, SD = 1.470). Respondents 
were studying spatial related subjects (79%) whereas others were studying social 
studies (21%). The average level was M = 0.749 (SD = 0.406). 
Table 8 Attributes of respondents 
Attributes N % Max Min Mean 
(M) 
Standard 
deviation 
(SD) 
Gender 78 100 1 0 0.025 0.405 
Male 16 21     
Female 62 79     
Age 78 100 24 18 20.43 1.305 
18 years old 6 8     
19 years old 15 19     
20 years old 13 17     
21 years old 32 41     
22 years old 8 10     
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23 years 
old 
3 4     
24 years 
old 
1 1     
Background 
study 
78 100 1 0 0.749 0.406 
Spatial 
study Urban 
62 79     
Social 
Study 
16 21     
Domicile 78 100 1 0 0.128 0.336 
Semarang 
city 
8 10     
Other 70 90     
Period of 
stay 
78 100 6 1 3.384 1.470 
< 1 year 7 9     
1-2 years 11 14     
2-3 years 34 44     
3-4 years 6 8     
4-5 years 7 9     
> 5 years 13 17     
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3.3.2 Effect of variables on general perceptions of the role of art in city 
image 
 Analysis using multiple linear regression was conducted to identify which 
variables have a significant effect on perception of the role of art in city image 
(Table 4). In this analysis, gender, period of stay, educational background, and 
domicile were examined. 
 According to the regression analysis, there was no significant difference in 
the effect of gender to perception of art in regard to city image (F=1.764, df=3, 
p>0.05). Moreover, the results reveal that respondents with a background in spatial 
study were not significantly different (F=0.09, df=3, p>0.05). There was a 
significant difference in the period of stay in Semarang city (F=0.140, df=3, 
p<0.05), whereas most of the respondents’ domicile was outside of Semarang city, 
which indicates there was no significant effect (F=0.098, df=3, p>0.05). 
Table 9 Multiple regression analysis 
Regression 
Model N 
Unstandardized 
Coefficients df Sig t P-value 
B Std. error 
Independent variable: 
Art element for city image 
Gender (Male=1; 
Female=0) 78 0.00614 0.402 3 0,161 1.707 1 
Background 
study (Spatial 
study related=1, 
Social study= 0) 
78 -0.032 0.410 3 0.846 6.499 7.940 
Period of Stay 78 -0.036 0.162 3 0,000*   
Domicile 
(Semarang 
city=1, Outside 
78 -0.037 0.340 3 0,960 0.978 0.330 
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of Semarang 
city= 0) 
*Significance level 0,05 
 
3.3.3 Impacts of art project in Kampung Pelangi 
The interviews and site observations results clarified motive of the project in 
Kampung Pelangi.  At first, the community leader was mentioned that the painting 
project influenced by the revitalization of the flower market which located near the 
village. Therefore, the local government was initiated to renovate the visual of the 
Kampung Pelangi because the slum impression was giving ugly views for its 
surrounding. The strategic location of Kampung Pelangi believed to bring new 
point for the city, to increase the tourism and local economy. 
 “Pokdarwis” known as a creative organizer stated that the beginning of the 
project was started with the paint with the giving maximum three colors for each 
house. The involvement of the local community to painting is low, most of them 
are just following the process of painting. Although some houses decorated from 
ideas of the house owner, on the other hand, it brings a lack of harmony in the 
overall theme of the painting. The aesthetics evaluations are shown in the table 
below. 
 The results from both interviews were identified that there is no decent 
planning regarding painting project. Lack of community involvement and the it 
feels just for temporary project. 
Table 10 Type of improvement in Kampung Pelangi 
No Type of 
improvement 
Picture Details Type of 
evaluation 
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1 Physical 
 The 
Environment 
 
Main gate 
to enter the 
village 
Generally, the 
physical 
improvement 
in the village 
was succeeded 
to contribute to 
giving a new 
visual image of 
its place. The 
existing 
contour added 
value to 
provide a 
dominant 
visual for its 
surrounding 
landscape 
  
 
Signage 
  
 
A view 
from above 
of the 
village 
2 Social 
 The Education 
 
Signage 
information 
regarding 
the plants 
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Signage 
Information 
regarding 
the other 
existing 
landmark 
 
 Social 
engagement 
 
 
Social 
interaction 
between 
visitors and 
the house 
owner 
The level of 
engagement 
between 
visitors and the 
house owner is 
only limited on 
the giving 
permission to 
taking photos. 
There is no 
communication 
between them 
during the 
observation 
 Economical 
 
Accessories 
rental 
 
3 Art element 
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 Colors 
 
 Motif and 
colors on the 
walls, roofs 
seen as a 
complexity. In 
other hand it 
shows the 
attractiveness 
for the place. 
 Illustrations    
  
 
Random 
illustration 
on the wall 
There is no 
relation 
between the 
illustrations 
and ornaments 
with the 
overall theme 
(incongruity). 
  
 
  
 
 Related 
Ornament 
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3.3.4 Perception on Semarang city and its image 
 The questionnaire research regarding the image of Semarang city was 
perceived Semarang city as a historical city (72.4%). They argued the remaining 
historic building and its landscape had an influenced to perceive the city image. 
Most of respondents conveyed that the historical heritage scattered around the city 
is not only used as a city landmark but also it provides a tourist attraction. 
 
Figure 13 Portrayal Image of Semarang City 
14%
38%
14%1%
19%
13%
1%
Image	of	Semarang	city
Business	cityHistorical	cityStudent	cityGovernmentcityCultural	city
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Figure 14 Portraying image of Semarang city 
Figure 15 Distribution map of recognizable element of Semarang city 
1. Sam Poo Kong 
2. Kampung Pelangi 
3 & 4 Lawang Sewu dan Tugu Muda 5. Simpang Lima 
Source: tribunenews.com, 2015 
 
Source: www.bbc.com, 2017 
 
6. Kota Lama 
Source: www.wisatajateng.com, 2016 
 Source: www.nusantaranews.com, Source: jateng.tribunnews.com, 2018  
1 
2 
3 
4 
5 
6 
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the location of Kampung Pelangi surrounded by various monuments potential to 
threaten the other city landmarks. This situation considered as the negative impact 
to overall character and image of the city.   
Therefore, it essential to review the existing role and element of the city as part of 
city development. The decent planning by using art as part of city development can 
enhance the value of the existing image. 
 The recognizable remaining buildings and landscape as categories of 
elements that build a city’s image, according to Lynch’s theory. Therefore, the 
study considered a unique insight in regard to using art for raising the city’s image. 
Table 11 Recognize element of the city 
Recognizeable 
element (Lynch, 
1960) 
Name Image and Location 
Landmark 
Tugu Muda and 
Lawang Sewu 
Simpang Tugu Muda, Sekayu 
District 
Kampung Pelangi 
Randu Sari 
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Kota Lama 
Bandarharjo 
Path 
Pemuda Street 
Pemuda Street, Sekayu 
Pahlawan Street 
Pahlawan Street, Peleburan 
Pandanaran Street 
Pandanaran Street, Sekayu-Randusari  
Nodes 
Simpang Lima 
Simpang Lima, Pleburan 
	70	
Simpang Tugu 
Muda 
Simpang Tugu Muda, Sekayu 
Edge 
Mangkang Bus 
Station 
Mangkang 
Terboyo Bus 
Station 
Genuk 
Banyumanik Bus 
Station 
Banyumanii 
 
3.3.5 Contribution of Art project to elevating image of the city 
 The chi-square test was performed to identify any significant correlation 
between the attributes. The analysis allowed the examination of the effects on the 
role of art in raising the city’s image at the district scale as well as the image of the 
city as a whole.  
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 The chi-square analysis was used to test the null hypothesis (H0) there is a 
significant correlation, which means that art in Kampung Pelangi has the potential 
to escalate the image of the city in district scale, whereas for H1 there was no 
significant correlation in regard to art in Kampung Pelangi heightening the city 
image at the district scale. According to the analysis results, the null hypothesis was 
accepted (t table=9.488, chi square= 7.858, P<0.05). There was an association 
between the art element and escalating the city image at the district scale. 
 Additionally, chi-square analysis was used to test the role of art for the city’s 
image. The test was performed to identify the null hypothesis (H0) that states there 
was a significant correlation, meaning that art in Kampung Pelangi heightens the 
overall city image, whereas for H1 there was no significant correlation in regard to 
art in Kampung Pelangi heightening the image of the whole city. The results show 
that the null hypothesis was not accepted, and there was no significant correlation 
art in Kampung Pelangi to heightening the city image (t table=9.488, chi square= 
41.173, P>0.05). 
Table 12Chi-square analysis of the influence of art on the city’s image at the 
district scale 
Attributes N df Test 
   Chi-Square Value Chi-
Square 
Table 
 78 4    
Pearson   7.858 0.0097 9.488 
*Alpha level 0.05 
(Source: Author) 
Table 13 Chi-square analysis of the role art in the city’s image 
Attributes N df Test 
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   Value Probability Chi-
Square 
Table 
 78 4    
Pearson   41.173 0.000 9.488 
*Alpha level 0.05 
(Source: Author) 
 
3.3.6 Management strategy 
 
The empowerment of the project has added value to the community by increasing 
local business, raising awareness, and community interaction. The groups' 
consciousness of tourism called “Pokdarwis” was established to manage the project 
sustain. The group takes a role in community development by managing various 
activities regarding tourism, including education, cleaning the area, and the 
homestay program. Moreover, the group also manages the aesthetics aspects, 
including repainting the wall and selling the accessories and souvenirs. However, 
the organization was suffering in terms of maintaining the color in the wall due to 
the budget. Therefore, the organization acquires help from the volunteer group and 
NPO for the maintenance. 
 
Figure 16 Management strategy in Kampung Pelangi 
 
Pokdarwis 
Various activity regarding 
tourism: 1. Education	2. Cleaning	3. Homestay	program	
Maintenance	art:	1. Repainting	 the	wall	2. Selling	 the	accessories	 and	souvenirs	
Support 
NPO 
Volunteer 
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3.4 Conclusion  
 
The study has shown the contribution of art in slum settlement has potential to 
presents the excitement of the youth. Further, the investigation has revealed that 
youth potentially brought their critical thinking to perceive their ability to portray 
the city image. It shows a significant influence of art on raising the city’s image at 
the district scale, but there is a lack evidence that shows that art in Kampung Pelangi 
could raise the image of Semarang city. However, this phenomenon has been seen 
just as a temporary improvement.  
 The study was conducted by examining the perception of youth; in this case, 
a group of university students was chosen as representative. The results identify 
that the attributes for youth do not significantly influence them to portray the 
influence of art on city image. However, the study showed the uniqueness of youth 
in perceiving their thinking regarding their environment. Further, the investigation 
revealed that youth potentially brought their critical thinking to perceive their 
ability to portray the city image. It shows a significant influence of art on raising 
the city’s image at the district scale, but there is a lack evidence that shows that art 
in Kampung Pelangi could raise the image of Semarang city. 
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Abstract 
In general, the purpose of the art project is to activate and empowering the 
community to engage the audience actively and create spaces. Most of the 
successful art projects in Japan have done on a regional scale, and have a bigger 
audience collaborated local government and corporation. Even though, there is a 
lot of art project done in a smaller audience such as in neighborhood scale. This 
paper focused on the selected case study on art park project in Matsudo, Japan in 
neighborhood scale. This research employs a combination of participant-
observation, questionnaires, interviews, and field observation to collect the data. 
The data were analyzed using descriptive analysis and SWOT approach. The 
questionnaires were distributed to respondents (n=118) with the category as 
participants (n = 83), landscape architecture students (n = 23) and organizers (n = 
12). The findings underlined the uniqueness of art project as the community 
development’s approach in Japan. Nonetheless, in the case study of Matsudo Chuo 
Park, it was hard to say that the project was sufficient enough to ensure the 
sustainability of the park and community. The art project did achieve the one-day 
goal, but there was less sign of community bonding and park usage after the event. 
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4 Potential of Public Art Projects as A Strategy of Place Making 
and Community Building: Case of Art Park Project, Matsudo 
City 
 
4.1 From the Bed town to Art city for living, Matsudo city 
 
The neighboring location between Matsudo city and Tokyo metropolitan have 
brought Matsudo city developed as a bed town. It populated by a citizen who 
normally works in somewhere else. Additionally, it has a small community 
involvement as it happened in Matsudo city. Thus, affected to lack of use of open 
space.  
 As a member of creative city network in Japan, various projects have been 
held and organized to support city program “Art City for Living”. The aim is to 
activate the city through art activity. There are various festivals and art activity have 
been done in Matsudo city. In order to understand the case, author actively and 
passively participates in art projects listed below. As its characteristics of Japanese 
art project, most of project in Matsudo city is also happened with unclear picture of 
the project itself. However, the study identified the potential of the project as a 
strategy for community building and revitalization image of the bed town. 
Therefore, there is need further investigation in art project. 
4.1.1.1 Challenge of practical study 
The selection of the case study in Matsudo city was selected according to the 
potential case and type of art project. The collaboration works between university 
and the local community seen as a potential case to understand the phenomena of 
art project in mid-scale. The position of the following case was conducted through 
practical study in urban open space class as a collaboration work between landscape 
architecture students and the local community. 
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Table 14 Art event in Matsudo city 
No Art project Year participation Participation Organizer Pictures 
1 Paradise Air (Artist in 
Residence) 
2017, 2018 Active Paradise AIR 
(Artist in 
Residence) 
 
 
2 Art Picnic 2018 Passive Matsudo city 
council  
 
3 Art Park Project 2015,2016,2017 Active Seitouku 
university 
 
4 Art Science 2018 Passive Matsudo city 
council 
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4.1.2 Art Park Project 
4.1.2.1 Case introduction 
Art Park Project (APP) is an annual art event as an active learning program between 
university and the community.  APP was held as an annual event in Matsudo central 
park since 2007. Unlike the other art project, APP initiated and led by the student 
form the Seitoku university collaboration with local government, parent and teacher 
association, group of artists, community development and landscape architecture 
teacher and students. The main objectives of this event were bringing the issue to 
focus on creating an opportunity for children to play outside by using the park as 
an alternative space through art activities. As general objectives of are as follows: 
1. To contribute revitalize image of the place 
2. To bring an opportunity for children play outside 
3. To build a chance for communication for the community 
4. To create new culture “Art cities for living” 
5. To contribute to urban planning through art activities 
The study area is located in Matsudo city specifically in Matsudo Chuo park. 
Matsudo Chuo park is located around 200m from the station and surrounded by 
neighborhood area. The park was designated as neighborhood park by local 
government (https://www.city.matsudo.chiba.jp) with the total area 2.13 ha. 
However, the park is located in a hilly area and hidden by the building. Thus, 
brought impacts to lack of use and motivation of residents. Therefore, to activate 
and increase the user activity in this park many activities have been held with the 
aim to revitalize and to lifting the positive image of the place.  
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Figure 17 APP research location 
4.1.3 Methodology 
4.1.3.1 Data collection 
The data has collected in in combination method. The primary data were collected 
from participation-observation, interviews and questionnaires approach. Secondary 
data were collected by documentary study. 
4.1.3.1.1 Interviews 
The qualitative data were obtained from several approaches. Firstly, a semi-
structured interview was addressed to the leader of the event to get a deeper 
understanding regard the APP event. Secondly, a group discussion with landscape 
architecture student was conducted to dig out the student's reflection concerning the 
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event. Additionally, 10th APP event symposium was managed to retrieve 
reflections from the committee. Detail list in the table below. 
Table 15 Detail list of interviewees in APP 
No List of interviewees Information Main Question Year 
1. Prof. Oonari Teacher, Artist and 
Leader of APP 
History and 
Background of APP 
2016 
2. 23 Students from
 Landscape Architecture 
field 
Students who 
taking urban
 open
 space 
class 
Reflection of APP 
& roles of art 
public 
open space 
2017 
3. - Educational (Group of 
teachers from elementary 
school) 
- PAIR (Paradise 
AIR/Group of artists) 
- Landscape Architecture 
- Machizukuri 
(Community 
development) 
-Parent Teacher Association 
(PTA) 
Participants in 10th 
of Symposium of 
APP 
Discussing about 
the reflections of 
APP from the 
different point of 
view. 
2017 
4.1.3.1.2 Participation-Observation 
To deeply understand the APP, this research opted participation-observation as an 
approach. The participation intended to evaluate characteristics of APP and 
involvement of the community in APP. The participation was done at three different 
times during the event (2015, 2016 and 2017). However, by actively participated in 
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a group of committees as representative of landscape architecture student, the 
researcher was able to explore and identify characteristics of APP. 
Additionally, the observation was intended to investigate the social change in three 
different conditions (before, during and after the event). The approach was done by 
field observation to investigate the user activity and social behavior in the park such 
as park usage, the frequency of visit, number of activities in the park. 
Table 16 Process of participation 
Year Roles Activity Descriptions 
2015 
As a full student in urban open 
space class 
 
 
Meeting and 
explaining concept 
2016 
As an observant in urban open 
space class 
 
Preparation 
2017 Lecture assistant in urban open 
space class 
 
Sharing ideas 
 
4.1.3.1.3 Questionnaire survey 
The quantitative data were collected from questionnaire survey. The survey 
obtained 118 respondents with category as participants (n=83), landscape 
architecture student (n=23) and the committee (n=12). The questionnaire divided 
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into two part first is about park usage, and the second is about participation in the 
art project. 
4.1.3.1.4 Data Analysis Method 
The research employs two analysis method, qualitative and quantitative 
analysis. Qualitative method analysis was done by SWOT analysis from the 
interviews, student’s reflections, and all descriptive data. The aimed is investigating 
value and understanding background of the event. 
The quantitative data analysis was present on table and graph by using excel 
program; moreover, correlation analysis is used to identify the significant frequency 
of visit towards APP as public art. Correlation analysis is used by JMP software to 
get deeply relationship between potential of art changing image of place. 
4.2 Findings 
The findings on the APP were explained in descriptive and statistical evidence 
 
4.2.1 Potential for place making 
The results from observation and questionnaire research found that the project has 
potential for placemaking as temporary activity. It is shows during the event and 
the response of the respondents. 
Table 17 Park condition in normal day and event day 
No Photo Description 
1  Park condition during usual 
day lack of use. The photos 
were taken in two different 
season summer and autumn. 
Generally, the park 
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condition is lack of interest, 
inaccessible and lack of 
people activity inside of the 
park during the daytime 
except for tennis court. 
2 
 
Park condition during the 
event. There is found a lot of 
impromptu activity during 
the event. The participant 
occupied most of the park by 
putting a picnic mat, tent, 
etc. Most of the kids are feel 
free and save to play around 
the park. 
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On the previous study, D. binti Omar, Ibrahim, & Mohamad, 2015 state that human 
interaction in open space concerning participation is low. The statement relates with 
the objective result that most of the respondents are not using the park for daily use.  
Figure 18 Daily use 
The main reason because the location of the park delicate to access (68% for 
participants). Moreover, the results indicated that most of the respondents are lack 
of motivation to come to the park, feeling unsafe and lack of interest towards the 
park. 
0% 20% 40% 60% 80% 100% 120%
Participants
Students
Organizer
Daily	use
N/A No Yes
0% 10% 20% 30% 40% 50% 60% 70% 80%
Unaccessible
Unsafe
I	don’t	know
Other
N/A
Park	use	constrains
Organizer Students Participants
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Figure 19 Park use constrain 
4.2.2 Potential for revitalize image of the place 
Correlation analysis is tested to see relationship two different variable on the 
respondent’s perception (n=118) which is the frequency of participation and 
understanding towards APP as public art. Total error data is 7.6% from total 
sample. The results show there is a correlation between the rate of the 
participation and perception towards APP as public art, In other words, the 
participatory process towards public engagement helps people to understand 
and accept the art (Setiawan, 2010). 
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Figure 20 Correlation of participation and perception of public art 
4.2.3 Strategy for community building 
The case shows as a way for community building through art activity. This study 
defines the community by its interest. The case presents that APP has given a 
good chance for children to learn and play outside through active learning method 
in art project. Also, it identified as a good method for participation in art project. 
The evidence shows in tabular chart below. 
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Figure 21 Preference towards the activities 
Although APP organized and contribution of university to the livelihood of urban 
park and community development. it shows the significant contribution to various 
aspect. Thus, discussed during the symposium 10th year of APP. The discussions 
were obtained various statements such as; 
A. The project support for children activities 
1. Let children play and developing their own ability to play outside 
2. Appreciating the process for children to play outside 
B. The project has activated the decay and dull park 
1. Original activity to use Matsudo central park as a space for play 
2. Chance to play in nature 
3. Park has used as alternative space 
C. Collaboration between University and regional 
1. Connecting with various people and work together 
2. Sharing and planning to work together 
D. Learning opportunity through the project 
0% 20% 40% 60% 80% 100%Children	activities
Participation	in	various	activitiesWorking	together	with	students…
Image	of	park	has	been	change…University	student	taking	care	of…
RelaxOthers
Preference	towards	the	activities
OrganizerStudentsParticipants
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1. Workshop, projects, active learning, documents and other methods of 
learning to education and research 
2. Creates a place for planners, students, participants (parents and children) 
to learn together 
E. Create new culture 
1. Continuity is important to create a new culture and change image of the 
place 
2. Exchange knowledge through activities 
F. Build regional sense 
1. Collecting information through community activities and city planning 
and lead to human resource development 
4.2.4 Potential of Art Park Project 
 
 Furthermore, this study able to dig more opportunity in APP as strategy of 
community building by gather the student’s reflection towards the project. the 
results are summarized in the swot table below 
Table 18 SWOT table analysis 
No Reflection SWOT 
1 Experience is important O 
2 People can do other activity S 
3 Spread the location for each game W 
4 What children think is different T 
5 Let children manage by them self O 
6 Children work individually S 
7 Better to collaboration with student O 
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8 Children find the difficulty doing some game W 
9 Space (environment) atmosphere need to W 
10 Safety > How people can manage the event and get trust T 
11 Children and parents are play together O 
12 Better to have one idea and make children easy to 
understand 
W 
13 One day event is not enough W 
14 Children take part in some program O 
15 Art park is good opportunity for family to come to the park O 
16 Engage parents in the game O 
17 Better to play in the shade area W 
18 Depending on the age W 
19 More attractive game is needed W 
20 Set drinks and tent T 
21 Pay more attention and how people can use the park T 
22 How children and parents can communicate and enjoying 
the game (making art) 
S 
23 How they use Matsudo central park in normal day T 
24 About 1000 people come S 
25 People come from another city (out of Matsudo) S 
26 Sharing information from friend S 
27 Become opportunity for people to O 
28 People can come freely in the event S 
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29 Various program in the event think about difficulty for 
children 
W 
30 People know the event from digital advertisement S 
 
4.2.5 Evaluation on participation process 
 
The APP was evaluated by following process of “Flint Art Project” the process 
included research, planning, preparing, executing, and evaluating. The process of 
participation was describing on each process as follow on table. 
Table 19 Participation process 
 
No Picture Process Description 
1 
 
Research The Research process 
identified as the beginning 
stage of the project. The main 
objectives during this stage 
are explaining and sharing 
the ideas of the event. 
Research stage is where the 
organizer participants gather 
for the first time. This process 
is essential to synchronize the 
vision of the event. 
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2 
 
Planning The planning process 
identified to each group of 
organizers. The author put as 
a landscape student group. 
On the planning process, 
students are starting to 
brainstorm regarding the 
theme of the event. 
3 
 
Preparing Preparation process was 
identified as the trial and 
collecting the material. This 
process as beginning before 
the practicing process. 
Preparation is needed to 
understand how to execute 
the ideas. 
4 
 
Practicing During the practice, students 
expected to understand the 
surrounding landscape by 
visiting the location of the 
event. On the other hand, 
students are trying to install 
the artworks on the site. 
	92	
5 
 
Executing Executing process was 
identified as a core in the 
overall process. This process 
is seen as an indicator of a 
successful event. 
6 
 
Evaluation The evaluation indicated as 
part of a sustainable tool for 
the event. The process of 
evaluation was done by 
asking the students opinions 
what they feel during the 
event. 
  
 Through the process of evaluation, the results indicate that APP has similar 
character process with other art project. Although, the process was not evaluated 
the detail management of the event such as project budget etc. 
 
Figure 22 Preferences through participation 
0% 10% 20% 30% 40% 50% 60% 70% 80%
Participation	art
Work	by	artist	with	partiocipation
Work	by	artis
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Preferences	through	participation
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4.3 Conclusion 
As a conclusion, the art project potentially brings place attachment in Matsudo 
central park. Physically, the art project helped transformed the dull decaying park 
to become more attractive and livelier park. Besides, APP helped to bring 
people’s motivation to adopt the park. Concerning social aspects, APP creating 
more opportunity for the participants to socialize and communicate. Thus, shown 
art done through participation give more impression although art was done by 
the professional artist still on desire. This process critically that the process of 
involvement in the making of art can bring a sense of belonging and create a 
new identity. According to the place, usage needs to consider for the effectivity 
of art project in neighborhood scale potentially bring opportunities to provide 
a more significant impact on a local range. 
 Sustainability through art can carry supporting domestic tourism, 
promoting cultural activities, stimulating creativity and creating a regional 
identity (Lopes et al., 2017). Moreover, the case showed that the APP can bring 
an opportunity for students to learn leadership. Successful public art can 
contribute as an education system and potential to bring place attachment through 
participation process 
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Abstract 
There was very little evidence showing the active involvement of the community 
through practice of public art. Nevertheless, in Japan, the active participation of 
community in practice of public art has been widely accepted and practiced in many 
cities. Instead of socially engaging creativity, in Japan, they used the term of the art 
project to define the empowerment of the community to revitalize the spaces 
through the use of art. The art project itself began in the rural community in Japan, 
but recently it is also used in the urban communities to revitalize the public spaces. 
This research aims to attain a better understanding of the art project term used in 
Japan and investigate the process of art project itself to revitalize the community 
and urban spaces. 
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5 Lesson learned Integrating Art in Urban Planning: Case of 
Koganecho, Yokohama City 
 
5.1 Creative City initiative Yokohama city 
The increasing number of cities are attempting to develop “creative milieu” and 
revitalize the city and region by utilizing cultural resources and fostering new 
creative industries becomes a challenge for many cities in Japan. Kanazawa and 
Kyoto city have developed by its traditional crafts and industry that has been the 
pride and identity of its city throughout history becomes a part of the life of citizens 
in economically and culturally. 
 Unlike the other cities Yokohama was developed as modern city that began 
with opening of the port 150 years ago. Yokohama city was carried out the 
waterfront developing plan to attempt the changes its former identity, Yokohama 
city adopted “the artistic creative city strategy”. In order to pursue the goal, culture 
and tourism bureau was established to strengthen collaboration toward future of 
culture, art and creative city planning.  
 The concept of “creative city” was apparently come from the European 
country and promoted by the European Capital of Culture Union. Creative cities 
and urban regeneration through art and culture as an innovation to revive the 
economy. In contrast to creative city projects in many western cities, the Yokohama 
city was influenced by the national government’s “quality of life” and social control 
strategies. The used of art in creative city project is used as promoting tools also to 
upscale the urban redevelopment through “creative spaces”. 
 In the documents of “Yokohama City’s policy Regarding Culture, Art and 
Creative City” (City of Yokohama Culture and Tourism Bureau, 2012) elaborate 
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the benefits of culture and art as strategy of city planning. Firstly, culture and art 
enrich people’s minds, cultivate creativity and refined sensitivity, and provide 
people with the energy to face each and every day. Secondly, culture and art can 
bring people together by encouraging shared thoughts and emotions that surpass 
barriers including time and national borders. In addition, culture and art possess the 
intangible power to attract numerous visitors to a city and influence society as a 
whole, and thus are considered to be important elements that add new appeal to 
local resources. 
 Development of culture and art activities within the local region creates 
various types of communities, nurtures a hometown feel and provides a place for 
local citizens to call their own. In addition, transmission of Yokohama’s superb 
culture and art—one of the city’s distinguishing characteristics to the outside world 
can generate prosperity, help vitalize the economy and contribute in other such 
ways, improving citizens’ lifestyle as a result. 
 Sasaki (2010) elaborate the case of Yokohama in this sense that aim of 
utilizing creativity inherent art and culture for urban regeneration also led to a 
restructuring related to cultural policy, industrial policy, and community 
development. 
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Figure 23 Implementation of creative city cited from (Source: City of Yokohama 
Culture and Tourism Bureau, 2012) 
 
5.1.1 Creative Neighborhoods 
Since 2004, establishing creative neighborhoods implied the preservation and 
utilization of historical buildings, old warehouse and vacant house for cultural and 
artistic purposes. Thus, established creative core Bank ART 1929 with a vision for 
urban regeneration with the following goals: 
1. Revitalization of creative milieu that artists and designer prefer live 
2. Economic vitalization through formation of a cluster if the creative industry 
3. Utilization attractive local assets 
4. Making a creativity city led by ordinary citizens 
With three strategic projects were: 
1. Creative core: establishing creative neighborhoods 
2. Image culture city 
3. (Tentative) National Art Park 
The experimental project effects spread on the development around the downtown 
area including Koganecho area. The experimental project initiated by local 
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municipal to create art venue in 2006 in Koganecho. The urban redevelopment 
projects were incorporated with Yokohama creative city policies. The beginning 
two project cleaning the brothel house and patrols. Thus, organize under the 
BankART1929 
 
Figure 24 Strategy creative neighborhoods 
 
5.1.2 From red light district to creative neighborhood Koganecho, 
Yokohama 
Koganecho come to be a brothel district after the second world war. Koganecho 
start to absorb immigrant from developing countries from East Asia, South East 
Asia, South America and Soviet Republics. Illegal business concentrated under the 
elevated railway between Hinodecho and Koganecho station. Relatedly, it grows as 
entertainment districts, including formal and informal brothels.  
Development creative core areas 
Revitalize local community 
Principles 01 
Support art and 
cultural activities to 
enrich citizen lives 
Principles 02 
Cultivate future 
generations 
Principles 03 
Support artist and 
creators  
Principles 04 
Promoting cultural 
tourism 
Art and creative city measure 
“BankART1929” 
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The situation has brought a negative image a place embodying danger, immorality, 
shame and populated by bad man (Yakuza) and prostitutes. A place where kids 
supposed to avoid, and unsafe place for children who living and grow in and around 
the neighborhood.  
 Afterward, the Yokohama municipality started to revitalize the area to 
rebuild the security and safety of the areas with the collaborating with local 
residents.  The target is to improve image of its place through the creative programs. 
The program cleaned up the brothels by the police. However, most of brothels 
disappeared after this activity began. 
 The creative city project feature is to established creative spaces 
(Koganecho art venue) and regenerating urban decay organized by Yokohama 
municipal. The project consists primarily two parts. The first is increases the 
number of creative art venue by utilizing renovated historical building. The second 
is hold holding an annual event Koganecho Art Bazaar which includes 
contemporary installation, art workshop, restaurants and shops. The role of urban 
regeneration in Koganecho area is to construct of new spaces and attach with new 
association to the former red-light district, NPOs who want to reside in these 
creative core areas called Koganecho Area Management Centre (KAMC) 
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Figure 25 The locations of empirical study in Koganecho area, Yokohama 
5.1.3 Methodology 
 To understand the creative process urban redevelopment in Koganecho area, 
the qualitative data were collected during internship period. Primary data were 
collected by participation-observation also unstructured interviews in casual 
conversation with artist in resident, locals, also the art director. However, internship 
activities were documented by notes and managed on table 5. Secondary data were 
obtained through documentarian study in annual report from Koganecho Bazaar. 
Table 20 Participation activity during internship 
No Date Details 
1. April 6th Opening reception for the 
exhibition Station / 
Station at Site-A gallery 
2. April 8th Sakura Matsuri (Chery 
Blossom Festival) 11:00-
15:00 
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3. April 14th Orientation for new 
residency artists 14:00-
16:00 
4. April 17th Regular meeting 
5. April 18th Local committee and 
meeting on Koganecho 
Bazaar 
6. April 26th Regular Meeting KAMC 
and Machizukuri 
7. May 2nd Cleaning Site-C 
8. May 10th Meeting and Preparation 
for workshop 
9. May 12th Attend for dance 
workshop 
10. May 17th Meeting with artist in 
residency program and 
Publish information 
11. May 24th Material preparation 
12. June 31th Preparation workshop 
and cleaning for 
Taiwanese artist 
exhibition 
13. June 2nd Workshop and 
Reselection 
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14. June 7th Cleaning and Finish 
report 
Total day 14 Days 
 
5.1.4 Management strategy in Koganecho Area Management Centre 
Koganecho Area Management Centre (KAMC) was established in 2008 is under 
the Yokohama administration and local institution who support the area 
management. KAMC have been mounting an effort of community development 
since 2009, by collaborating various sectors aims to create creative and unique 
neighborhood through art and to bring new values through the capacity of area 
management.  
 
Figure 26 Roles of KAMC 
Roles of  Koganecho Area Management Centre 
(KAMC) 
ART Community Building ( 
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KAMC design programs, where various sectors such as the local communities, 
government, police, universities and artist can demonstrate their abilities. By 
linking these different sectors organically, it able to develop of interdisciplinary  
 
Figure 27 Management strategy in KAMC (Source: Annual report Kogane Art 
Bazaar) 
activities and projects. Additionally, it aims to create safe and secure neighborhood. 
The roles of KAMC by renovating formers brothels ad leases them to artist and 
creatives and also utilize the arts and cultural studios which built under the railways. 
In addition, KAMC also cooperates with the local businesses. KAMC using art as 
a strategy to tackle various issues in contemporary society by inviting artists from 
around the world. Thus, has brought opportunities for public to experience art and 
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culture, also bring the closeness community and the artist. By the chance it able 
organize various activities and projects in everyday festivity. By enlivening the 
neighborhood regularly, it brings feeling of safety and secure environments. 
5.1.5 Annual Art Project “Koganecho Art Bazaar” 
 In 2008, an art event, the Koganecho Bazaar was held as a new form of 
initiative strategy for “town redevelopment” and “regional revitalization”. Unlike 
previous art events and another community project in Koganecho, the Bazaar’s has 
clear objective to change image of Koganecho from neighborhood widely famous 
with its prostitution to the new image of a neighborhood full of possibilities. The 
project has designed as a catalyst for raising up new spaces, the conversation to 
create the future of the town through intervention of art. The aim is to create an 
environment in which people treat art naturally as part of their daily lives by moving 
away from art merely for “art appreciation”. 
 The Bazaar was covered in three different neighborhoods (Hatsune-cho, 
Kogane-cho, and Hinnode-cho). The Bazaar has strategy to activating the local 
shops and cafes as part of the project and it contributed to the change of its 
landscape. Thus, naturally make an art as part of their daily lives rather moving it 
away from art merely for “art appreciation”. By doing so it reduces the gap between 
the local people with art. 
 The project directed stated art and community is not quickly created in a 
short amount of time, rather than slowly over a long period of time. Studies clarify 
why art is necessary in town-restoration? It seems easy to apply same art in another 
place as well. Unfortunately, it was not quite simple. Every place produces the 
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different issues. However, ten years Bazaar event has significant contribute to 
social change and bring new culture to the place. 
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Figure 28 Event map Art Bazaar 2017 (Source: http://koganecho.net/koganecho-bazaar-2017) 
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5.2 Practical learning: observation-participation 
 
The direct observation- participation was conducted during the internship from 
April to June 2018. Thus, opportunity by practical learning in the Koganecho Area 
Management Center (KAMC). The observations usually were done during the 
daytime. There is a significant physical improvement under the keikyu railway. 
Although, there were not many passersby are around. 
 Most activity related art and community meeting were done inside of the 
building or under the shade space. Some outdoor activities happened during the 
weekend and festivals. Thus, a chance for the community to exchange 
communications. Details of activity listed below. 
Table 21 Observation in Koganecho 
No 
Type of 
improvements 
Photos Description 
 
Spatial-
Physical 
improvements 
 
The streets of 
Kogannecho in 
the daytime 
were more 
quitter and clean 
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Spatial-
Physical 
improvements 
 
The former 
brothel houses 
were renovated 
into rent space 
for exhibition 
space and living 
space 
 
Spatial-
Physical 
improvements 
 
The spaces 
under the 
railway were 
much change 
into creative 
spaces such as 
stages, library, 
cafes, exhibition 
room and 
meeting place. 
 
Spatial-
Physical 
improvements 
 
The festival 
utilize the space 
including the 
river. Thus , 
brought the 
uniqueness in 
Koganecho area 
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Spatial-
Physical 
improvements 
 The streets of 
Koganecho in 
the weekend and 
festivals day 
more attractive 
 
Socio-cultural 
improvements 
 Monthly 
meeting 
between KAMC 
and supporting 
organization 
 
Socio-cultural 
improvements 
 Art workshop 
managed by 
artist was 
conducted 
inside of the 
renovate space 
under the 
railway 
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Orientation 
meeting for the 
new artist living 
in the residential 
area 
  
 
Art talk 
managed by 
Taiwanese artist 
as a trigger for 
cultural 
exchange and 
communications 
 
The observation results presented the evidence on the significant improvement of 
the project its contribution to urban areas.  Further, the various activities was held 
in Koganecho shows roles of artist in resident as a catalyst for the society to elevate 
the communication and cultural exchange in fun ways. In addition, the use of art as 
a tool of urban revitalization was successful to bring art in everyday life. 
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6 Discussion and conclusion 
 
This chapter summarizes and discusses the findings of the research by revisiting the 
research question and answers found from the empirical analysis. This research also 
reflects the literature and elaborates on the scope of further research subjects. In 
summary this study discusses and conclude to the objectives of this study as follows 
6.1 Art projects as an effective way to engage the community in urban 
areas 
The results of this study emphasized public participation in public art projects in 
urban areas at various levels. Yagi Kentaro1 state that the art project is a good way 
to introduce art to the citizen. Even though it is still hard to see the sign of continuity 
of public participation in public art projects in urban areas, the case studies have 
shown that the scale of the projects in urban areas that cannot ensure public 
participation in art projects due to having a different interest in art. According to 
the empirical cases above the art projects as a tool of revitalization social issues is 
still difficult to evaluate due to this type of art focus on the social process rather 
than the product itself. There is a need for periodic time to assess the success of the 
project. However, the cases have presented the typical characteristics of public 
participation in art projects in urban areas on the various scale. 
 Chapter 03 presents mural art as an art project in the city-level that has the 
potential to improves the visual quality of the city. The project has the potential to 
contributes to giving the impacts in a long period also as an opportunity for 
community development. Moreover, the contribution of youth in sharing 
 1	Associate	professor,	Graduate	School	of	Education	of	Hiroshima	University	
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information on social networks helped the place to get recognition on a broader 
scale. The literature mentioned that social media might have a valuable data source 
for city planners (Manca, Boratto, Morell Roman, Martori i Gallissà, & 
Kaltenbrunner, 2017). Therefore, it could obtain public perception in the spatial 
context. However, the local participation in the project was happening in the 
beginning and the end of the process by giving the idea and promoting the village 
through social media. 
Chapter 04 present the university-led art project as a practical learning 
method contributes to marginal art at the community level. University-led art 
project allows the students to express the community through conception work of 
art and creativity. In this context, creativity comes from everyday life from society, 
not from a professional artist. Even though sometimes it raised controversy because 
the university could not bring enough contribution to the community. The project 
will depend on the university to continue the project as a curriculum and gradually 
to trigger the local community to keep the project even though it is not necessary. 
Chapter 05 has shown the integrating art in urban planning policy has been 
applied at the community level in the Koganecho area. The case presents that 
management systems in the project play an essential role in evaluating public 
participation and ensure the continuity of the project.
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Table 22 Advantages disadvantages art projects in urban areas 
Case Studies Advantages Disadvantages Public participation 
City level: Rainbow village, 
Semarang city 
 
1. Long term project bring 
opportunities to 
comunnity development 
2.  Improves quality of 
space and improves local 
business 
 
1. Residents have different 
interests in art 
2. Expensive for 
maintenance the art in 
whole village 
 
Passive participation has 
happened at the beginning of the 
process and after the process. 
The contribution of youth to 
share information regarding the 
project through the social 
network helped the place to get 
recognition. 
Community level: Art Park 
Project, Matsudo city 
 
1. Covered various 
participants who have 
the same interest in the 
project 
2. Provides significant 
safety for children to 
play outside 
 
1. It is hard to see the sign 
of the sustainability 
community due to the 
temporary event 
 
University-led art project allows 
the students to express the 
community through conception 
work of art and creativity. In 
this context, creativity comes 
from everyday life from society, 
not from a professional artist. 
Advance cases: Koganecho, 
Yokohama city 
 
1. Top-down management 
systems can ensure the 
continuity in the project 
2.  Periodic and various 
activities can increase 
public participation 
 
1. Resident giving passive-
active participation in 
the project 
 
Management systems in the 
project play an essential role in 
evaluating public participation 
and ensure the continuity of the 
project. 
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6.2 To describe the phenomena of art as a tool of urban planning in city 
and community levels 
6.2.1 Type of art project in urban areas 
 
According to empirical research above, this study identified there are two types of 
art projects in urban areas. Firstly, lesson learned from the case of Koganecho, 
Yokahama, the case was presented to connection type, which is the project was 
established with the establish collaboration of various stakeholders, including local 
municipalities, educational, and various NPO. This type possibly to ensure the 
continuity of the art project through the short-term and long-term activity. Also, the 
Koganecho case has shown the suitability of art project to the objective of 
revitalization. However, the use of art to trigger community involvement in the 
project is still low. 
 Secondly, the APP was present to interconnection type, which is the project 
was organized individually, such a university program. This type is difficult to 
ensure continuity of the project, even though the objectives of the project have 
shown contribution regards to re-active urban parks. Therefore, this study suggests 
the city needs to engage in the management strategy to organize art projects that 
were done individually. However, it was generated through the local university 
project, highlight the contribution of the university to the livelihood of urban park 
and community development. Even though, Community just the main stakeholders 
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and committee members. Further, it does effective to increase their continuous 
bonding, but in terms of other communities in general, it was hard to see the sign. 
Figure 29 Connection model between art and culture as urban regeneration 
strategy 
Figure 30 Interconnection model between art and culture as urban regeneration 
strategy 
6.3 To identify roles of public participation in public art project in city and 
community level. 
6.3.1 Public art project as an effective way to engage community in city and 
community levels 
 
The cases above have clearly described the phenomena of public participation in 
public art project in urban areas. The result summarize as follows: 
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The case of Kampung Pelangi was initiated by the local government to 
revitalize the slum settlement. The implementation was successful bring the village 
improve the socio-cultural and spatial-physical aspects. However, the engagement 
community in the project is still low. In addition, the spatial contribution in 
Kampung Pelangi was significant to lifted image of the place in 
neighborhood/community level. Therefore, there is need an integration art in urban 
planning in Semarang city. 
Art Park Project shows the potential impact in socio-culture and spatial-physical 
to urban areas. Even though the scale of the project is limited to number of 
participation and the collaboration. However, the results were significant 
contribution of the project to reactivate the neglected urban park through art 
activities. Also, it was generated through the local university project, highlight the 
contribution of university to the livelihood of urban park and community 
development. Moreover, this art project can not guarantee the community 
sustainability, it is more likely to be an annual event without deeper relationship 
among the community members.  
Lesson learned from the advance case in Koganecho, Yokohama, integrating 
art in urban planning as an effective way to ensure the continuity of the project in 
city and neighborhood/community level. The case shows the significant on 
contribution to socio-cultural and spatial-physical to urban areas.  
Public participation 
From the three cases above shows that public art project was significant contribute 
to engage community participation in urban planning. Even though this study is 
limited to evaluate the level of community participation on each project. 
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6.4 To identify contribution of public art project to urban environment 
 
6.4.1 Contributions to urban environment 
 
The investigation process aims to determine the relationship between case studies. 
The investigation process was carried out by identifying contributions of 
engagement community in public art projects towards socio-cultural and spatial-
physical aspects presented on the table to describe the similarity of the project. 
6.4.1.1 The physical and spatial opportunity 
The findings presented categorize spatial-physical contributions as follow; 
1. Location context 
2. Public perception 
3. Creating a new place 
4. Developing sense of place 
5. Adding to land value 
 
6.4.1.2 The socio-cultural opportunity 
 The study presented findings category in socio-cultural contribution such as 
follows: 
1. Promoting children save 
2. Community bonding 
3. Developing sense of community 
4. Chance for communication 
5. Increasing sense of belonging 
6. Showing the locality 
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Indices 
Case Studies 
Yokohama city 
Kogane-Cho 
Matsudo city 
Art Park 
Semarang City 
Kampung Pelangi 
Project Attributes 
Project systems Yokahama city project: 
Kogane-cho Area 
Management Centre 
(KAMC) 
University initiative: 
Seitoku University 
Semarang Municipality 
project: 
Kelompok Sadar 
Wisata(Pokdarwis)/Tourism 
conscious groups 
Aim of the 
project 
Revitalization Image 
from Red-light district 
Reactivate park and 
children play outdoor 
Revitalization Image of slum 
area and increasing tourism 
Participation 
Resident 
Passive-active 
Local and outsider 
Active 
Resident 
Passive 
Collaborations NPO, Local community, 
group of artists, Local 
Municipal 
Universities, NPO, Group 
of artists, Local 
community, Local 
Municipal 
Local municipality, local 
community, volunteer 
Implications 
Socio-
cultural 
opportunity 
Promoting 
children save 
place 
By establishing KAMC, it 
aims to create safe and 
secure neighborhood and 
safe place for children 
There is found a lot of 
impromptu activity during 
the event. The participant 
occupied most of the park 
by putting a picnic mat, 
The colorful and illustrations 
on the wall bring the safety 
feeling for its place 
Table 23 Implications to urban areas 
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tent, etc. Most of the kids 
are feel free and save to 
play around the park. 
Community 
bonding 
The Bazaar has strategy 
to activating the local 
shops and cafes as part of 
the project and it 
contributed to the change 
of its landscape. 
Community just the main 
stakeholders and 
committee members. It 
does effective to increase 
their continuous bonding 
but in terms of other 
community in general. 
However, it was hard to 
see the sign.  
 
Mutual cooperation activities 
create tighten the bonding 
within the resident 
Developing sense 
of community 
Increasing number of 
local activities 
Various activities during 
the event increasing sense 
of community within the 
group (Participants and 
organizer) 
Various activities important 
for group consciousness by 
developing sense of 
community 
Chance for 
Communications 
By inviting artists from 
around the world it 
brought opportunities for 
public to experience art 
and culture, also bring the 
closeness community and 
the artist 
Collaboration works in 
APP creating more 
opportunity for the 
participants to socialize 
and communicate 
Communications exchange 
happened between the tourist 
and the resident 
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Increasing sense 
of belonging 
By able to organize 
various activities and 
projects in everyday 
festivity it possible to 
increasing sense of 
belonging.  
 
The participation during 
the events possibly bring 
a sense of belonging and 
create a new identity. 
The involvement of the local 
community to painting is 
low, most of them are just 
following the process of 
painting. Although some 
houses decorated from ideas 
of the house owner, on the 
other hand, it brings a lack of 
harmony in the overall theme 
of the painting. 
Showing the 
locality 
The project has 
designated as a catalyst 
for raising up new spaces, 
the conversation to create 
the future of the town 
through intervention of 
art. Thus, creates new 
culture in the 
neighborhood 
The project intended to 
creates new learning 
culture 
There still lack of sign 
regarding the local culture 
showing on the project 
Physical-
spatial 
opportunity 
 
Location context Ten years Bazaar event 
has significant contribute 
to social change and bring 
new culture to the place 
The project eventually 
activated the park in 
temporary time 
Vivid color in the village 
increasing the imageability 
towards the place 
Creating new 
place 
Revitalize space under the 
railway and brothel 
houses into various 
creative spaces (Gallery, 
Improving the neglected 
city park towards 
temporary activity  
The project creates a new 
attractive for tourism place 
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cafes, office, living place 
for artist in resident) 
Public perception Creatives and art 
activities gradually 
change public perception 
to positive image towards 
the place. 
Various activities in the 
event possibly creates 
positive perception 
towards the place 
The evidence shows the 
project give positive 
perception towards the place 
especially in terms of 
tourism 
Developing sense 
of place 
Increasing recognizable 
towards the place 
By reactivating the dull 
urban park as an 
alternative place for 
children for play in the 
nature 
The project has significant 
developing sense of place by 
raising image of the place at 
the neighborhood scale, but 
there is a lack evidence that 
shows that art in Kampung 
Pelangi could raise the image 
of Semarang city 
Adding to land 
value 
The Bazaar has strategy 
to activating the local 
shops and cafes as part of 
the project and it 
contributed to the change 
of its landscape. 
The temporary event 
brings up the value of the 
place only in short period. 
Therefore, there is need to 
maintain the project by 
giving various activity in 
various periodic  
There is a potential to raised 
land value, even though the 
evidence shows the project 
seen as temporary event. 
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6.5 General Conclusion 
 
The existence of public art in the city contributes to enliven city spaces. However, 
it is often raised an issue in search of meaning to the local context. The case studies 
have presented art projects as an effective way to see public participation for local 
revitalization. Engagement of community in the project contributes to revitalizing 
in soft and hard elements socio-cultural, and spatial-physical. 
It is not easy to see public participation in the art project mostly because of a 
lack of public interest in art. Therefore, management systems in the project play an 
essential role in the increasing number of participants in periodic time through 
various art events. 
Moreover, the studies also identified the roles of artists in the community 
contribute to a catalyst to the communications boundary within the residents and 
creates a new culture with art. 
Also, the scale of the project cannot ensure the level of public participation, 
but art projects at the community level have more favorable because there is small 
responsibility. However, it’s hard to see sustainability in the community because 
the project held only in a short period. 
6.6 Implications of the study 
6.6.1 A better approach on Art Project  
 
 Making a general understanding of the term of public art in a practical study 
is challenging. There are probably many different approaches to understand and 
work with public art in urban environments. Nevertheless, theoretical research has 
demonstrated the integration model of public, art, and space as a fundamental 
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concept of the study. Moreover, review from broad literature indicated related 
variables as a critical point to define public art trough art project. 
 
6.6.1.1 Public Art Project as social inclusion strategy and community 
development 
 
 Study shows that public art practice in an art project has been direct to an 
effective way to find public participation. Contribution of art as a strategy of 
community building has increased the number of creative milieus through various 
art programs. However, the use of art as an urban regeneration strategy needs to 
consider the local issue and place. Therefore, collaboration from the local initiative 
and local municipality are necessary to ensure the sustainability of the project.
 However, as the big framework It was generated through the local university 
project, highlight the contribution of the university to the livelihood of urban space 
and community development. Further observation identified that the art project 
couldn’t guarantee community sustainability; it is more likely to be an annual event 
without a more profound relationship among the community members. The 
interconnection type of art project shows that the opportunities for learning through 
the project will bring significant impacts. However, there is still a lack of evidence 
6.6.1.2 Escalating city image through art project 
 
 Although literature stated roles and impacts of public art have significantly 
contributed to improving the image of the city. The empirical study in Kampung 
Pelangi showed there is still a lack of evidence in the contribution of art in spatial 
aspects. However, the present study suggested considering integrating planning 
towards the sustainability of the urban landscape. The existence of roles and 
impacts of public art in the city is still essential to be reviewed. 
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6.6.1.3 The Portrayal City Image by Youth 
 
 The study revealed that the result has associated that young people tend to 
have a temporary feeling to accept new things. Thus, interpreted that majority 
background attributes for young people do not significantly influence to portray 
city image. The existence of youth in the community as a source to contribute the 
positive public image into their neighborhood or even on the city scale. Besides, 
the contribution of youth is still needed to consider indirect participation. Statistical 
results identified the character influence of youth regarding portray city image 
describes as follows: 
1. The majority of variables of Background attributes of youth have no 
significant influence on giving a public perception. Thus, identified as a 
neutral subject. 
2. The gender has no given a considerable impact to give their impression 
3. However, the frequency of living/stay shows the significant 
4. Moreover, the domicile does not provide a significant impact 
6.6.1.4  Public art project for raising city image 
 
The study revealed that attractive colors and illustrations had an escalated 
image of the village. Thus, it has brought interest for the youth to come and take 
the picture and share it on social media. However, the contribution of youth in the 
rapid information era has contributed as a source for a positive image for the city. 
Furthermore, the study identified the gift of public art in the urban landscape 
Positive contributions 
1. The presence of colors and illustration have been attracted and give a 
positive impact 
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2. Give an innovation for revitalization in slum area 
3. Also, it provides the opportunity to enhance the dominant visual in 
surrounding landscape, brings new characteristics, and given a new identity 
of the place from the slum, dull and unsafe to become cleaner, visually 
integrated and interesting for tourist.  
4. By painting the dull walls, art contributes to improving visual quality 
through increased recognizability and imageability of the area 
Negative contributions 
1. The dominant visual has potential affecting the surrounding landscape 
including its city landmarks 
2. Respondents assumed this movement has only recently existed. Therefore, 
most of the visitors are more familiar with the other city landmarks which 
3. have lived for a long time. Also, the image of Semarang city itself is rated 
as a historical city by some respondents. 
4.  The phenomenon of painting slums into rainbow color has been applied in 
many cities in Indonesia. Thus, potentially to eliminating and threatening 
the original character of the area.  
However, to achieve an ideal condition, those variables need to be deeply evaluated. 
Learning from the case study, Kampung Pelangi showed that there still lacks public 
participation, whereas the existence of art only for a temporary period. 
6.7 Contribution of the research 
 
 The academic contribution of this dissertation includes providing the 
fundamental model on how the possible works on public art in the urban landscape, 
giving a better understanding of the sustainability of the urban landscape. 
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 The thesis aims to fill the gap through empirical research in public art study 
in urban areas. The cases of study have presented public art practice needs to be 
considered as an effective way to engage the community in city level and 
community levels. This research will serve as a reliable reference and consideration 
for public art practice study regional level-East Asia 
6.8 Recommendation for further study 
There are probably many different approaches to understand public 
participation works in public art in urban areas. This research emphasizes the 
importance of public participating in the process of creating art and adds to the 
empirical research on the current phenomena public participation in public space in 
urban areas. The phenomena of art in public space will be increased, especially in 
the global era and the influence of social media. There is needed to re-define the 
term of art projects in terms of revitalization which emphasizing public 
participation in the process in urban areas for the future research. 
6.9 Limit of the study 
Doing the practical research is not always perfectly as a planned, problems have 
been encounter during the process such as: 
1. The projects held in the short period such as one day event (most of the 
projects were held in convenient weather such as summer and autumn 
seasons) 
2. The language barrier during the interviews and casual conversations took 
more time to understand the motives of the project. 
3. Limited time to participate in the various projects 
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RESEARCH QUESTIONNAIRE 
Ph.D. Research 
 
Research aim; To get people perception towards public art in public open space case of Art 
Park Project in Matsudo central park, Matsudo city, Japan. 
understand  
 
PART A (PARK USAGE) 
1. Do you use Matsudo central park in normal day? 
a. Yes  b. No (Please go to question no 4) 
 
2. How often do you spend time in the Matsudo central park a week? 
a. Once  b. Twice c. Third d. Other (namely it) 
 
3. What did you do in the Matsudo central park? 
a. Sit  b. Lunch c. Play  d. Passing by   
e. Other (namely it) 
 
4. I do not go to the Matsudo central park because4 
a. Far from my house b. Not safety c. I don’t know the park before  
d. Other (namely it) 
 
PART B (ART PARK PROJECT) 
1. Do you know what is public art? 
a. Yes b. No 
 
2. Do you agree Art Park is public art? 
a. Strongly agree b. Agree c. No opinion d. Disagree  
e. Strongly disagree 
 
3. What is the interesting part in Art park? 
a. Seeing the children making art  b. Participate in making art 
 c. Enjoying the event  d. Other (namely it) 
 
 
1. Gender: a. Male b. Female 
2. Place of residence:   a. Matsudo city b. Other (namely it) 
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Ph.D. Research 
 
Riset Topik: A Study role of public art in public open space. 
 
Latar Belakang: Saya mahasiswa doktoral arsitektur lanskap di Chiba Uiversity. Saya sedang 
malakukan penelitian mengenai peran seni publik di ruang terbuka publik. Keberadaan seni 
publik di ruang terbuka publik sering sekali menjadi permasalahan dalam masyarakat. Tidak 
adanya keterikatan terhadap tempat dan identitas lokal sering sekali menjadi alasan utama. 
Tujuan penelitian ini untuk mengenali dan mengeksplorasi peran seni publik di ruang terbuka 
publik. 
 
List pertanyaan: 
1. Silahkan perkenalkan diri anda 
2. Menurut Anda apakah itu seni publik (Public Art)? 
3. Bagaimana anda mendefinisikan karya anda di ruang terbuka publik? 
4. Menurut Anda bagaimana menanggapi phenomena seni publik di ruang terbuka publik? 
5. Sebagai seniman (sculpture artist), metode atau pendekatan apa yang biasanya Anda 
lalukan sebelum memasang karya anda di ruang terbuka publik? 
6. Menurut Anda element apa yang perlu diperhatikan dalam menciptakan seni publik di 
ruang terbuka publik? 
7. Apakah Anda pernah melakukan proses partisipasi dalam menciptkan seni publik di 
ruang terbuka publik? 
8. Jika ya, apakah yang menurut Anda membedakan dengan proses lainnya? 
9. Apakah menurut anda melibatkan warga (publik) dalam menciptakan seni publik di 
ruang terbuka publik itu penting? Kenapa? 
10. Apakah anda memiliki referensi mengenai topik ini?
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Preface 
The purpose of this interview is to understand how experts think about roles and impacts of 
public art in urban landscape. Any information will be greatly appreciated. Thank you for your 
cooperation. 
 
*Information that you will give will not be used for another purpose rather than in the research. 
Your name will be not stated, and nicknames will be used during the research writing. 
 
Research Introduction 
 The most prominent problem in the urban landscape does face not only physical 
degradation, but also in the economic and social-culture (Lopes et al., 2017). Urban 
rehabilitation, supported to artistic activities, can play as an essential role as a tool to overcome 
the uncertainty of the challenges caused by social development. 
 Furthermore, the rapid information and influence of internet becomes a challenge in 
urban development raise the concerns on image and identity which brought the development 
in the similar idea from one place to another. The identity of a place is not more than just 
physical appearance but also involve “meaning” for the individual and community. However, 
local identities are socially constructed, produce, and reproduce as a communicative process. 
Strategies and methods need to be implemented to rehabilitate sustainability in the urban 
landscape.  
 Art and creativity have been applied as a strategy for regional and city planning. By 
using art and culture as urban regeneration and social development tools, it is possible to 
overcome various social problems, to promote public spaces, to create value the physical 
facilities, as well as the quality of the built environment. In recent years, cities have invested 
in art, culture and creativity, through creativity and art activities can play an important role and 
contribute to resolving the primary issue. Thus as a pad to public art in generating liveliness, 
public participation and improvement in the urban environment (Mohd Fabian et al., 2012).  
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 Public art became increasingly justified, not in aesthetic terms but rather an immense 
contribution. The new deal of contribution of public art by art in architecture was developed as 
percent of art in urban development, one percent for art. Moreover, studies argued public 
contribution art for sustainability city in the context of economic, social, environmental and 
psychological (T. Hall, Robertson, & Hall, 2010).  
 The use of public art in urban landscape will be focus study. The contribution of public 
art in urban landscape define into two categorize “place identity” and “place making”. The use 
of art as a function for place identity is related with physical art such as sculpture, mural and 
interactive art. The use of art as a function of “place identity” is related with the cultural event 
also recently popular with the term of art project which performances, workshops, and social 
practice that used alternative space such as city open space or countryside (Kajiya, 2017). The 
aim of the research is to examine the contribution of art in urban landscape by case study 
analysis. 
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Interview Question 
General information 
1. How long have you been doing your profession? 
2. Have you ever participated in Public Art program or project? If yes, what is your roles 
and name of the project? 
 
Public Art 
1. How do you define public art? 
2. What is your thought the important element of public art? 
3. What is your thought the use of public art in Japan? 
4. How did you see the existence of public art as regional/city planning program? 
5. Do you think the use of public art for city planning program was succeeded? 
 
Public art roles and impacts in urban landscape 
1. What is your thought about roles and impacts of public art in urban landscape? 
2. In Japan, public art has been popular and used as a tool for revitalization the community 
or a place by using art project or art festival in rural area, what is your thought about 
this issue/phenomenon? 
3. How do you think to keep the continuity/attachment from the public (society) and 
public art through the place? 
4. What is the good approach to evaluate public art program as tool for social 
improvement? 
5. Do you think what is the possible improvement of roles and impacts of public art in 
urban landscape? 
 
 
 
      
 
